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ACC 100 MIYFNIIR 3(3-0-6)
(Financial Accounting)
ACC 103 MstyHneomMsIans 3(3-0-6)

(Managerial Accounting)

ACC 315 MINHOINT 3(3-0-6)
(Taxation)
DBS 101 wianssuma lulaguaznsdan1sginaaana 3(3-0-6)

(Innovation Technology and Digital Business Management)

DBS 201 maluTagaanadmsugine 3(3-0-6)
(Digital Technology for Business)

DMR 201 NanMIIAaIA 3(3-0-6)
(Principles of Marketing)

ECO 111 WanATHIMAnT 3(3-0-6)
(Principles of Economics)

FIN 201 MIRUFIND 3(3-0-6)
(Business Finance)

HRM 201  mM59anInsweInsuyue 3(3-0-6)
(Human Resource Management)

LSM 202 M3IIANMIMTAUUUIY 3(3-0-6)
(Operations Management)

LSM 203 m3danzimeddaiemsaaaulonegsi 3(3-0-6)

(Statistical Analysis for Business Decisions)

MGT200  m3fludilszneums 3(3-0-6)
(Entrepreneurship)
MGT 202 29AMILATMIIAMS 3(3-0-6)

(Organization and Management)
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AIN 111 u5@ﬂiiuaﬂyﬁigﬁaqﬁuﬁ1ﬂ%’U‘gsﬁfﬂ 2(2-0-4)
(Introduction of Agricultural Innovation for Business)
AIN 131 wianssunandadesygnadmiugine 2(2-0-4)
(Innovation of Economic Livestock Production for Business)
AIN221  wianssudaailganiagine 1(1-0-2)
(Innovation of Growing Media in Business)
AIN35L  uSanssumssamsndemsfiufeaznsulsanin 1(1-0-2)

(Post-harvest Management and Agricultural Processing Innovation)

AIN371 maTuTadszuuhiunazmssansvhiuediedady 2(2-0-4)
(Farming Technology and Sustainable Farm Management)

AIN451  wianssuussysusinaraaduaunyasdmsugsn 2(2-0-4)
(Agricultural Packaging Innovation for Business)

AIL 123 UQiamsuinnssumsnanis 2(0-4-2)
(Laboratory of Innovation of Crop Production)

FDT 102  fAN1NU0901M15HazMsys Inaluouina 3(3-0-6)
(Future Trends in Food and Diet)

FDT 201 3%mmﬁ@]{mw15;5@0&’14&114%"@55% 3(3-0-6)
(Introduction to Food Science for Business)

FDT 202 mﬂTuiaﬁmmuauam1315@@#’1’1&?11&%’@5ﬁi} 3(3-0-6)

(Introduction to Food Preservation Technology for Business)

FDT 342 maTulagmsnana1mIsszalgaaIingsy 3(2-3-6)
(Technology for Food Product Manufacturing)
DMR 205 NagnsmsasuasIdusmaynMsmmuasing 3(3-0-6)

(Branding and Pricing Strategies)
DMR 217  M3amad Miugsnaauaunbasnssy 3(3-0-6)

(Marketing for Agricultural Products Sector)
ETP206  mMIWAUINaaSailazmMsuinmg 3(3-0-6)

(Product and Service Development)



LSM 321  M39ams l4gUmugsnamsinyag 3(3-0-6)
(Supply Chain Management for Agribusiness)

ABA 481 3J’|§l'§ﬁ’lull'ﬁ$ﬂaﬁu’lﬂﬁ"l'ﬂ%ﬂﬁiﬁmﬂﬁﬁﬁL!ﬂ$@’l1’i’lﬁ 3(3-0-6)
(Standards and Laws for Agriculture and Food Business
Management)

BBA 400  IASIUNNMIVIHITFIND* 3(3-0-6)

(Business Administration Project)

BBA 498  IANIIU* 1(0-35-18)
(Internship)
ABA 495 msadngsnvdmiumshgInunyasLazeIns* 4(0-35-18)

(Create Business for Agribusiness and Food)
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AlL225  dfiamsmandsunasanmgienmatunmsinuas 1(0-1-2)
(Laboratory of Climate Change and Agriculture)

AIN229  walulaglsenuraaiivias 15950uns0y 2(2-0-4)
(Plant Factory Technology and Smart Greenhouse)

AIN261  malulaggiansaumansinyas 2(2-0-4)
(Agricultural Geoinformatics)

AIN422  wmaluladmsnanisaIuasgng 2(2-0-4)
(Economic Horticultural Crop Production Technology)

AIN 423 maluTagmsnaniiyounis 2(2-0-4)
(Organic Crop Production Technology)

AIN 472 1ATTIULALMIAILANTUUMSHANTUAUNYAT 2(2-0-4)

(Agricultural Production Standards and Regulations)
FDT208  gaevnssumsnilszileims 3(3-0-6)

(Food Processing Industry)

FDT301  malulagvuuoniiioady 3(3-0-6)
(Introduction to Bakery Technology)

FDT302  maluladnansuaniodaSuasnandasilssuaiodiu 3(3-0-6)
(Introduction to Meat and Fishery Product Technology

FDT303  maluladnansasniioy 3(3-0-6)
(Introduction to Dairy Product Technology)

FDT304  maluladinsesiuiioady 3(3-0-6)
(Introduction to Beverage Technology)

DMR 204 MIIAMITFOIN WM IADIALASFUNABITU 3(3-0-6)



DMR 217

ETP 204

LSM 201

MGT 411

MGT 415

MGT 418

MGT 420

MGT 423

ABA 499

(Marketing Channel and Supply Chain Management)

MIANATIHIVFINVAUAUNBATNTTY
(Marketing for Agricultural Products Sector)
M3ITAMIFINIATOUAT?

(Family Business Management)
amdiffeaduduTadadng uaz Tvgunu
(Introduction to Logistics and Supply Chain)
MITAMIFINVVUIAGTDY

(Small Business Management)
MIADTOINNEIND

(Business Negotiation)
MIIANMIFINVIEHI 52N
(International Business Management)
VIYTIIUNNFIND

(Business Ethics)
MIVIMIANUTBININITAMS
(Organization Risk Management)

WMo MIAENMILSMITFINUABATUAZDINTT

(Special Topics in Agriculture and Food Business Administration)
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1) INugIIniv 39 wiuEnA
ACC 100 MSTYBTNIRY 3(3-0-6)

(Financial Accounting)
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Principles of accounting and financial statement; accounting process; financial

statement preparation process; service business; merchandising business; financial assets; principle of

financial statement analysis and decision making.
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ACC 103 MIVUFINONTIANS 3(3-0-6)

(Managerial Accounting)
INVIAVNOU : ACC 100 MITVYBNIIIY

HUIAANNMITYFINONMTIANT SUMITRUVBININITYATIHNTTN MTTUIUN
a L4 o
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Managerial accounting concepts; financial statements of manufacturers; cost

classification; cost-volume-profit analysis; budgetary planning and controlling; cost analysis for

decision making; modern performance measurement.

ACC 315 MIMHINS 3(3-0-6)
(Taxation)
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Rules, the assessment and taxation collection procedures in accordance to revenue
code and other taxes consisting of personal taxes, corporate income taxes, value-added taxes, special
business taxes, withholding taxes, customs taxes, excise taxes, revenue stamp and others.

DBS 101 winnssumalulaguazmsdansgsnoaiia 3(3-0-6)

(Innovation Technology and Digital Business Management)
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Yy 3 S 11y N4 ¢ 9y Y] A
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Information technology in business and office software for document management;
media creation of business presentations; application of cloud storage systems for businesses; internet
management in organizations; development of simple websites using CMS software; online
marketing, social media application for data management and communication; knowledge of
information systems to keep up with current business management trends.

DBS 201 malulagAdNad 1S ugsne 3(3-0-6)

(Digital Technology for Business)
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Digital business; types of digital business, digital business strategies and models;
customer management concepts and digital media demand; application of computer programs for

digital business; use of digital media platforms in organizations, code of ethics and conduct for digital

business; use of advance digital platforms for business operation.



DMR 201 Hannmsnan 3(3-0-6)

(Principles of Marketing)

A uaAanaznguimsnain nsesien1Flumsihimsama Fanadenii
anFwanumsaaia MsutsdIuaaa mmuuanguiihvueagmsfvuadumiakaasus
WANIINALS TnA MILTMITMIAAIALALSTIUANTAUNANIEMIAIIA TABN1TIATIZHY 521N
waasaanzdaulssaunansaat uloeuaznagnimssasian matdenseanamssasimite

MIAAUATUNTAQIA LAZDIEFTTTUNNNTAQA

Concepts and theories of marketing; marketing tools; marketing environment;
marketing segmentation; market targeting; product positioning; consumer behaviors; marketing
administration; marketing information technology system; analysis of product types and product mix;
pricing strategies and policies; selection of distribution channels; marketing promotion; and marketing

ethics.

ECO 111 wanAsygmans 3(3-0-6)
(Principles of Economics)

a o 4 a a
ANUNUIYVDNIFUATHIANITAT ﬁﬂJﬂTﬁHjTHﬂNLﬂﬁHiﬂ’ﬂ TEUUIATHIND
[ dy Y 4 = Y o J
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Definitions of economics; basic economic problems; economic systems;
principles of microeconomics including market mechanism, demand, supply, production, cost,
production units’ revenues and profits, market structure, output market, input market, and market
failure; principles of macroeconomics including concepts of national incomes, finance and banking,

monetary policies, fiscal policies, and open economy.



FIN 201 MINUEIND 3(3-0-6)
(Business Finance)
J09AUNeU : ACC 100 MIVRYTNSRU
anudnguazihnineyesnsiansmstu 3ﬂgmmmijiﬁ%ﬁﬁmmﬁwﬁ'ﬂﬁia
NISIANITMITRU UNVINLALITIFITUNINFINIVOIRIANITNITRY TIUDINITIUATIZHIAZ NS
NUHUNINNITRY ﬂW‘iﬁ’ﬂﬁiiﬁu‘ﬂquﬁN 9 ﬂ1§§lﬂﬁ1ﬁuﬂu°ﬁ\1‘i$ﬂ$§}u ﬁ%UZﬂWUﬂﬁN UaSIo8e
11 Mg Insamsaanu Tnseadevesdunu Aunuisunu uazu TeueRuiluna
Significance and goals of financial management; forms of businesses important to
financial management; roles and business ethics of financial managers; principles of financial
analysis and planning; capital allocation; short-term, medium-term, and long-term financing; project

analysis; capital structure; cost of capital; and dividend policies.

LSM 202 MIVAMIMIAUUUNIU 3(3-0-6)

(Operations Management)

s2UUMINER UszanTamniamInaa madaduly Minensainamsnag 49
D T5UnTuFadi MINARLIIERAAY MINUHURINIS TN DU YA M3
TAEIAUNTINOU MINWELLEAIUAN IATING MITAMTAUMAIA MITAMS ladaand
waz TagUnIu uagnInILAUAMAIN

Production system, productivity, decision making, production forecasting, linear

programing, location planning, operation layout, job assignment model, job scheduling, project

planning and control, inventory control, supply chain and logistics management and quality control.

LSM 203 mﬁms1:ﬁmaaﬁﬁsﬁanﬁé‘fﬂﬁu‘l%maﬁqsﬁﬂ 3(3-0-6)
(Statistical Analysis for Business Decisions)
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Fundamental statistical concepts for data analysis for business estimation and
business decision; data collection; parametric and nonparametric methods for hypothesis testing, e.g.

chi-square, variance analysis, regression and correlation analysis; time-series analysis; and application

of software for statistical data processing.
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MGT200  maiudilszneums 3(3-0-6)
(Entrepreneurship)
AU UY ﬂ'ﬂﬂJf’?WﬁJﬁy ANNAINITO LUINNNAA ﬂiglﬂﬂ ﬂﬁq‘ﬂ'ﬁ’ NINeINI
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Definitions, significance, capability, concepts, types, strategies, resources,
environment and characteristics of entrepreneurship; concepts of business ideas and opportunities;
resource and environmental analysis; business functions, e.g. marketing, production and operation,
management and human resource management, finance and accounting, and elements of business

plans.

J LY

MGT 202 NANIIUASNIIVANIT 3(3-0-6)

(Organization and Management)
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Basic concepts and characteristics of organizations; principles and roles of

management including planning, organizing, human resource, leading, and controlling; management

process; management environment; and management ethics for effective operations.
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AIN 111 u5’(51n‘smmymgﬁmﬁu&m%’vgiﬁﬂ 2(2-0-4)
(Introduction of Agricultural Innovation for Business)
anuvneuazilszinvesmsineas aAnudiagvesmanyasaodszmalneuay
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wuﬁmgﬂuuumm fﬂi(ﬂﬂfﬂi“l/\l13Nﬂ?ﬂﬂ"lﬁl]ﬁgfgﬂﬂmﬂTuTﬁﬂﬂTuﬂNﬂ ﬂﬂﬂﬂﬁgﬂ@‘ﬂﬁ']ﬂﬂul@]\um

A 9 a J = a a [ J @ 4 [

LﬁﬂJﬁuﬂTﬁ’JN!LWHﬂWﬁNﬁ@]aluw"liu U NANDA TR Nﬁ@]ﬂﬂ!“ﬂllﬂﬁgﬂ N1TUIIYNUNUASNITIA
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Definitions and history of agriculture; significance of agriculture to Thailand and to

the world; significance of agricultural innovation in the development of world socio-economy and

environment; classification of economic crops and livestock; general knowledge of crop, livestock,
and aquaculture production; agricultural inputs; different agricultural systems; modern agricultural
management technology; application of technology to farm management; important functions and

facilities in farm management from farm preparation to fresh produce; processed products; packaging,

distribution, and marketing.

(Y] v d o v
AIN 131 HIANITUNANAANATHFNINIHTUFIND 2(2-0-4)
(Innovation of Economic Livestock Production for Business)
[ a v J [ v do o A a [
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Innovation of livestock production emphasizing animal breeding; animal nutrition;

animal physiology; hygiene and sanitation management; species of economic livestock; livestock and

environment; and equipment and housing for livestock and feed production.
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AIN 221 wInnssudaglgnmagsne 1(1-0-2)

(Growing Media Innovation in Business)
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Soil morphological features; physical and chemical properties of soil; soil
microorganisms; soil fertility; soil analysis; soil organic matter; types of plant growing media;
growing media properties; growing media selection for plants and planting systems; innovation in
growing media production; and application of new soil and growing media innovations to agricultural

productivity enhancement.

AIN 351 wiAnssuMsdaMsraImsinuneazmsulsamnnanNanens  1(1-0-2)

(Post-harvest Management and Agricultural Processing Innovation)
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Post-harvest biological changes of fresh produces that result in loss of physical and
chemical quality; respiration, transpiration, and ethylene synthesis in plants; factors associated with
post-harvest biological changes; post-harvest handling in packing houses; testing for pesticide
residues; pre-cooling; MAP, and CAP storage; post-harvest pest and disease control; packaging
engineering for fresh produces; technology for fresh produce transportation; moisture reduction;

fundamentals of drying; equilibrium moisture content of solids; selection of drying methods based on
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properties and characteristics of dried materials; types of industrial dryers, such as tray, vacuum, and

spray dryers; criteria for dryer selection; and innovation in drying technology.

< o < o

AIN 371 malulagszuuvhsusazmsdamsnhsueeiadaey 2(2-0-4)

(Farming Technology and Sustainable Farm Management)
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Theories of agricultural sustainability; influence of specific agricultural technologies
and land use for production in agricultural ecosystems on environmental quality and human health;
agricultural practices that maintain soil fertility and water; sustainable biodiversity; optimal quantity
and quality that meet basic needs of farmers and consumers; holistic sustainability of a community;
application of various biotechnologies and other appropriate technologies to farming system
management; factors affecting farming; integrated farming; sustainable production management;

farming analysis and development; amortization calculation; and farming business accounting.
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AIN 451 ‘L!'NIﬂﬁiﬂlﬂiiﬂqﬂmmwﬂﬂﬁﬂﬁuﬁghlﬂﬂﬂ5@’1115‘”1257]“1] 2(2-0-4)
(Agricultural Packaging Innovation for Business)
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Packaging innovation for fresh produces; moisture absorption films; approaches for

selection of appropriate films for crop packages suitable for consumers; and degradable, recyclable,

and reusable packages.
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AIL 123 UfiAnsuTanssumswaany 2(0-4-2)
(Laboratory of Crop Production Innovation)
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Laboratory practices for plant production; plant classification soil and soil
improvement for optimum plant growth; principles of plant selection; standard of plant production;
GAP Standard; Organic Standard; principles of plant growth and development; technology in fruit,

vegetable, herb, and flower farming management; plant growth factors, influence of environment on

plant production; crop health monitoring; and weed and pest management.

FDT 102 Aamavesansuazmsvuslanluenan 3(3-0-6)
(Future Trends in Food and Diet)
o w I ' o
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Trends, significances, and possibilities of future foods including organic foods,
functional foods, medical foods, and novel foods; production technology and safety of future foods;

and future trends in diet and their relating factors as well as health impacts.

a d X o (%] a
FDT 201 'J“Ilﬁﬂﬂ'lﬁﬂi91ﬁ1§!ﬁ®ﬁﬁuﬁ1ﬁ§ﬂ§§ﬂ% 3(3-0-6)
(Introduction to Food Science for Business)
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Basic knowledge regarding to food science: chemistry of food compositions and

processing, food microbiology and hygiene, food and nutrition for well-being, and food analysis.
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FDT202  malulagmsauenarmsilosiudtsugsne 3(3-0-6)
(Introduction to Food Preservation Technology for Business)
vy X g A o o Y
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Basic knowledge regarding to industrial food preservation and processing including
thermal processing, extrusion, dehydration, frying, direct heating, chilling, freezing, separation,
concentration, comminution, irradiation, minimal processing, non-thermal processing, hurdle

technology, and other advanced technologies.

FDT 342 MAlUlaENISHANDINIS3ZALYAAHNI TN 3(2-3-6)
(Technology for Food Product Manufacturing)
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Food product manufacturing technology such as fruit and vegetable, confectionery,
bakery, cereal and starch, fat and oil, meat and fishery, dairy product, coffee and tea; application of

culinary art and science in food industries; automatic process control, and evaluation of shelf-life of

foods.
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DMR 205 naq‘nﬁmm’énmﬁuﬁmaxmsnmum1m 3(3-0-6)
(Branding and Pricing Strategies)
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Meaning and importance of brand, components of brand; brand identity, brand
strengthening, building brand equity, branded products and services development plan, internal and

external factors determining pricing, pricing process, pricing methods, price adaptation strategies.

DMR 217 MIAMATIHSVEINVAUAUNHAINIIN 3(3-0-6)

(Marketing for Agricultural Products Sector)
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Definitions and types of agricultural products, business situation of agricultural
products at present, consumer behavior, analyzing factors affecting consumers’ decision making,
organizations related with agricultural products, market segmentation, targeting and product

positioning, brand development strategies, distribution channel, pricing, promoting products via

online and offline medias, content marketing, responding customers’ satisfaction and impression.

ETP 206 MINANAASNIAZMIUINS 3(3-0-6)

(Product and Service Development)
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New product development consisting of introduction to product research and
development, principles of product development, process of product development, system of product
development, types of product development and quality evaluation of product development; and new
service development consisting of introduction to service development, factors affecting service

development, techniques of service development, principles of service development and steps in

service development.

17



LSM 321 madamslagimugsnomsinuas 3(3-0-6)
(Supply Chain Management for Agribusiness)
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Meaning of agriculture logistics management, which includes plant products and

animal products, the importance of agriculture to economic system, logistics activities for agriculture
which are warehouse management, sorting, standardization and management of agriculture inventory,
transportation for agriculture products, production and packaging for agriculture products, customer
service for agriculture business, distribution management for agriculture products and information

technology for agriculture logistics.

ABA 481 N"Iﬂi§"I‘l—!!!ﬁ%ﬂ{]‘l’iﬂnﬂﬁ”l‘}’i%‘Ufni‘lﬁiﬂTiﬁqiﬁ%!ﬂHﬂi!m%?)]‘H”li 3(3-0-6)
(Standards and Laws for Agriculture and Food Business Management)
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The Agricultural Goods Standards Act and other regulations for agricultural goods and
food safety as a tool for controlling the quality of agricultural goods as required by related standards
for safety and consumer protection; and accreditation and certification bodies in accordance with
international standards under the World Trade Organization (WTO); Thai food code and industrial

standards; Thailand and international standards for food exports and imports; regulations relating to
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raw materials, food ingredients, packages, labeling, various types of processed foods, food product

liability, food defense, protection of consumers’ rights, and intellectual properties.

BBA 400 TASINUNIMSVIHISEIND 3(3-0-6)
(Business Administration Project)
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Business Administration Project by selecting the forms of project or business plan or
research which relate with professional knowledge that studied by integrating experience; by
emphasizing creativity for the advantages of applications in working situations; by presentation to

the committee before graduation.

BBA 498 mselnau 1(0-35-18)
(Internship)
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After completing the required courses, the students have to serve as apprenticeship from

various institutions or professional organization enhance the experience at least 6 weeks or 210 hours

ABA 495 MIAINFININHTUMSMFIDUNBAIHAZDINS 4(0-35-18)
(Create Business for Agribusiness and Food)
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Application of studied theories and acquired knowledge from various courses together
for entrepreneurship through creating a real business by using 16 consecutive weeks; define target
customers; select products; selling; planning and problems solving in various situations; completion
of daily journals which are submitted to advisors weekly; and passing performance evaluation done

by advisers.
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AIL 225 Ugiamsmanasuslasamugiioimanumsinyns 1(0-2-1)

(Laboratory of Climate Change and Agriculture)
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Laboratory practices for meteorological data analysis with applications of ground-
based meteorological instruments and meteorological data from weather satellites including
temperature, relative humidity, wind, rain, sunlight, and atmospheric pressure that directly or

indirectly cause seasons, monsoons, climate change, and disasters with direct and indirect impact on

crop production; and prevention, management, planning for plant damage mitigation/reduction.
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AIN 229 malulaglsanunanisuazlsusendanses 2(2-0-4)
(Plant Factory Technology and Smart Greenhouse)
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Plant factory technology and greenhouses; plant factory and greenhouse construction
and operation; environmental control systems, design, and construction of plant factories; plant
factory and greenhouse systems including temperature control, fertilization and irrigation control,
ventilation, artificial lighting, and planting; plant nursery and its relationship with growth and plant

physiology; and plant factory and greenhouse management in agricultural business.

AIN 261 malulag gl saumamMsINyns 2(2-0-4)
(Agricultural Geoinformatics)
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Geoinformatics for collection, management, and analysis of spatial and statistical
data from ground surveys, drone-based remote sensing, or aerial or satellite photography; global
positioning data; climate data; soil data; actual yield data; economic, social, or demographic data, etc.;

applications of geographic information software to crop zoning in precision agriculture.

AIN 422 maluladimswaniramasygno 2(2-0-4)
(Economic Horticultural Crop Production Technology)
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Production of economic horticultural crops including food crops, e.g. fruits,
vegetables, mushrooms, and medicinal and culinary herbs, and non-food crops, e.g. flowers,
ornamental trees, and shrubs, and turf-grass; and production of economically and commercially

significant horticultural crops.
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AIN423  maluladnsuaanydunie 2(2-0-4)
(Organic Crop Production Technology)
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Organic crop production; principles of organic farming; soil, water, and pest
management; organic crop propagation and improvement; environmental management for organic
farming; organic farming systems; new theories of agricultural systems; and post-harvest technology

for organic crops.
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(Agricultural Production Standards and Regulations)
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The Agricultural Goods Standards Act and other regulations for agricultural goods and
food safety as a tool for controlling the quality of agricultural goods as required by related standards
for safety and consumer protection; and accreditation and certification bodies in accordance with

international standards under the World Trade Organization (WTO).
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FDT 208  @amunssumsuisglernms 3(3-0-6)
(Food Processing Industry)
o A J 1
ﬂﬁﬂ1&1!1!\‘]11!"119\'1@\1?]ﬂiﬁluQﬁﬁ?ﬁﬂiiﬂﬂﬁllﬂigﬂﬂ?ﬁﬁ Mqﬂmummi 11 D]
o A [ [ 4 { a 2 o
’JNLLNuﬂﬁﬂHuuﬂuiuQﬂﬁWWﬂ‘i‘iNﬂﬁ!Lﬂ‘igﬂ@ﬂ’iﬁ U],@ﬂ]}llﬂ NI1TIADIANT ’dﬂWHﬁNaGl 39118
o a wa a 3 o o @
ANUTTAIN ITR ijﬂaﬂﬁ@6®1ﬂ15 NITAAN NITLNVINET AUNIW Lm%ﬂ’ﬂllﬂa@ﬂﬂﬂ ﬂTi‘ﬂfNﬂu
Aa o A v Y o o = v A a ]
HASAARANTENUNUADTILIAADN UDLNAVLUASHIATTIUNYIUD ﬂ?i@ﬂ1uﬁ91uﬂwﬁﬁ@1ﬂ1‘i IHY
= v Y A R
NITTYUIAYNTUANY
Operations of organizations in food processing industries; food supply chain;
planning of operations in food processing industries: organization, establishment, facilities, materials,
food handlers, manufacturing, storage, quality, and safety; prevention and reduction of impacts on the

environment; related regulations and standards; visiting food production facilities; and emphasizing

on learning with case studies.

FpT301  maluladvuseuriosdu 3(3-0-6)
(Introduction to Bakery Technology)
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Basic knowledge of bakery processing technology comprising of sources and control

of raw materials, ingredients, food additives, and containers; manufacturing process, product spoilage

and storage, processing equipment; measuring and control of qualities; regulations and standards; and

impacts on human health and the environment.
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(Introduction to Meat and Fishery Product Technology)
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Basic knowledge of meat and fishery product processing technology comprising of
sources and control of raw materials, ingredients, food additives, and containers; manufacturing
process, product spoilage and storage, processing equipment; measuring and control of qualities;

regulations and standards; impacts on human health and the environment.

FDT303  maliladnandaciuuiiosdy 3(3-0-6)
(Introduction to Dairy Product Technology)
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Basic knowledge of bakery product processing technology comprising of sources and

control of raw materials, ingredients, food additives, and containers; manufacturing process, product

spoilage and storage, processing equipment; measuring and control of qualities; regulations and

standards; impacts on human health and the environment.

FDT 304  malulaginsasnuiiosdu 3(3-0-6)

(Introduction to Beverage Technology)
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Basic knowledge of beverage processing technology comprising of sources and control
of raw materials, ingredients, food additives, and containers; manufacturing process, product spoilage

and storage, processing equipment; measuring and control of qualities; regulations and standards;

impacts on human health and the environment.
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DMR 204  N15ANMITOINIMINDIAUALTWNAIENT U
3(3-0-6)
(Marketing Channel and Supply Chain Management)
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Supply chain concepts; supply chain analysis; factors affecting supply chain
management; transportation management; inventory management; inventory control; document
management; distribution information; chains in transportation department; transportation policies;

shipping charges; insurance; claim for damages; packaging; storage and mobility.

ETP 204 MIVANMIFININTOUATI 3(3-0-6)

(Family Business Management)
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Definitions, importance, benefits, advantages, disadvantages, problems, threats and
guidelines for solving problems of family business; family business structure; sustainable family
business planning; strategies for family business; models for family business; turnover of family
business; balancing between family and business; communication and conflict management in family

business; good governance in family business and case studies of family business.
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LSM 201 anudisesdumuladafnauazlaguniu 3(3-0-6)
(Introduction to Logistics and Supply Chain)
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Meaning and principles of logistics and supply chain management; importance of
logistics and supply chain to organization and economic system; elements of logistics and supply chain

including purchasing, warehouse and inventory management, transportation, packaging, demand

forecasting, international logistics, customer service management and technologies for logistics.

MGT 411 MIIANIFINVVIALDN 3(3-0-6)
(Small Business Management)
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Definitions of small business; small business management; establishment small

businesses enterprise; small business planning; organizing; production management; financial

management; accounting and taxation; marketing management; customer management; practices and

problem solving for business success, effectiveness, and steady growth.

MGT 415 N3ADIBINIIFIND 3(3-0-6)
(Business Negotiation)
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Definitions and importance of business negotiation; scope of work requiring
negotiation; evaluation of strengths and weaknesses of negotiation situations in terms of negotiators
and negotiating partners; negotiation planning and selection of right negotiation techniques according

to effective business negotiation.

MGT 418 MIAMIFINIZHNszma 3(3-0-6)
(International Business Management)
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Roles and importance of international business management; related problems and
strategies; solutions to problems, factors of politics, laws, taxation and cross culture; operation and
management of multinational businesses; globalization issues; roles, functions and importance of
international trade organizations; skills and knowledge in international business management and case

studies.

MGT 420 IYFITUNNEGIND 3(3-0-6)

(Business Ethics)
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Ethical business context, definition of ethics in relation to society’s moral codes and
values, ethics m anagement, factors affecting management with ethics, leadership and ethics in
business, obstacles and problems management with ethics. ethical frameworks in a given situation,

ethical decisions im the environment concerns, codes of ethics in business
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MGT 423 MSUIHITANWALININMTIAMS 3(3-0-6)
(Organization Risk Management)
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Concepts of risks, current situation of risk, Principles of risk management, impact of
risk , risk management process, risk management skills for manager, tools for opportunity and reduce
risk situation in business, risk assessment and management techniques, methods, and models, control
and communicate risks, including conducting various risk management protocols, risk management to
create value, risk management concept and framework which integrates financial, strategic and

operational risks.

ABA 499 MR NIANT NS UNTUIHIIFINVNHAINAZDINS 3(3-0-6)
(Special Topics in Agricultural and Food Business Administration)
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Special topics in Agricultural and Food Business Administration for each semester;

selected topics with consent from program committee.
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