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ACC 100 mMSUTIMINUY 3(3-0-6)

(Financial Accounting)
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Principles of accounting and financial statements; accounting process; prepa-
ration of financial statements; service business; merchandising business; financial assets;

basic financial statement analysis and decision-making.

ACC 103 msﬂ“zy%vﬁ'ﬂmsﬁ’mms 3(3-0-6)
(Managerial Accounting)
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Managerial accounting concepts; financial statements of manufacturing businesses;
cost classification; cost-volume-profit analysis; budgeting for planning and control; cost

analysis for decision-making; modern performance measurement.

ACC 315 msa1=aIng 3(3-0-6)
(Taxation)
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Principles; assessment and collection procedures of taxation under the Revenue
Code and other related tax laws; including personal income tax; corporate income tax; val-
ue-added tax; specific business tax; withholding tax; customs duty; excise tax; stamp duty;

and other applicable taxes.
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DBS 102 u%’mmsuﬁ%ﬁaLﬁ@miﬁmmiqsﬁqqﬂiuﬂ 3(2-2-5)
(Digital Innovation for Modern Business Management)
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Applying digital technologies in business management; fundamental concepts of
information technology in a business context; utilizing digital tools for document and
administrative tasks; designing visuals and text for business communication; applying artificial
intelligence (Al) to gain competitive advantage; managing and creating digital content to
support business operations; using online platforms for data management and collaboration;
creating online forms and storing data in the cloud; developing basic websites to support
business activities; customer relationship management (CRM) through digital channels;

creative thinking for digital innovation in business.

DBS 202 msiszandlfinalulagdusugsnanana 3(2-2-5)
(Application of Technology for Digital Business)
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Introduction to data management and analysis in digital business; basic functions

in data analysis software for solving business problems; advanced functions and applications
for computation and decision-making; database management through sorting, filtering, and

data validation; designing and creating data visualizations for business communication;
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analysing data with analytical tools, including pivot tables and charts; combining data from
multiple sources for strategic analysis; using macros to automate processes and enhance

work efficiency.

DMC 201 #UAanmMsmA!anA 3(3-0-6)

(Principles of Marketing)
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Marketing concepts; marketing theories; marketing tools; marketing environment;
market segmentation; targeting; product positioning; consumer behavior; marketing man-
agement; marketing information systems; product types; marketing mix; pricing policies;
pricing strategies; distribution channels; marketing promotion; marketing ethics; data-driven
marketing; customer journey planning and design; MarTech applications; digital platforms;
sustainable marketing; ethics for new-generation consumers; preparation for a comprehensive

understanding of the modern marketing landscape.

ECO 111 WANLASHFANEAS 3(3-0-6)
(Principles of Economics)
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Definitions of economics; basic economic problems; economic systems; principles
of microeconomics including market mechanism; demand; supply; production; cost; revenues
and profits of production units; market structure; output market; input market; market failure;
principles of macroeconomics including national income; finance and banking; monetary

policies; fiscal policies; open economy.

ETP 200 maiilugisznaums 3(3-0-6)
(Entrepreneurship)
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Definitions, significance, entrepreneurial mindset, business overview, business
organization model, management, marketing, production, human resource, finance, taxation,

international business, niche business and business ethics and elements of business plans.

FIN201 mslquasna 3(3-0-6)
(Business Finance)
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Significance and goals of financial management; forms of businesses relevant to
financial management; roles and business ethics of inancial managers; financial analysis and
planning; capital allocation; short-term, medium-term, and long-term financing; investment

project evaluation; capital structure; cost of capital; dividend policies.

LSM 202 mM3aamMamMaALLuanu 3(3-0-6)
(Operations Management)
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Production systems; productivity; decision making; production forecasting; linear
programming; location planning; operations layout; job assignment models; job scheduling;
project planning and control; inventory management; logistics and supply chain management;

quality control.

LSM 204 mMSILASIZUADANIIESNA 3(3-0-6)

(Statistical Analysis in Business)
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Data types and characteristics, data storage methods, data analysis for estima-
tion and business decision making; hypothesis testing using chi-square tests for proportion,
goodness of fit, and independence; one-way and two-way analysis of variance (ANOVA);
decision theory; index numbers; regression and correlation analysis; time series analysis;

application of software for statistical processing.

MAI 201 MSAAMININENNTHIYLE 3(3-0-6)

(Human Resource Management)
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Concepts; theories; principles; processes and methods related to human resource
management; job analysis and design; workforce planning; recruitment and selection;

employee training and development; performance management and appraisal; wage and
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compensation management; welfare and benefits management; work discipline management;

occupational safety and employee health management; labor relations and labor protection.

MAI 202 @IAMIUASMSIAMS 3(3-0-6)

(Organization and Management)
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An overview of management, characteristics of organizations, principles man-
agement, fundamental concepts and theories of management, organizational environment,
planning, organizing, leading and leadership, controlling, management, managerial ethics,

and corporate social responsibility.
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(Graphic Design for Digital Business)
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Fundamental concepts of graphic design in digital business, development and
evolution of graphic design, characteristics, advantages and limitations of bitmap and vector
graphics, color management and file format selection, image resolution for digital media,
techniques for effective visual composition, image editing and tone control, layer-based
design and visual effects, principles of visual communication for business presentation,
application of color theory and psychology in graphic design, graphic design for digital

business strategies, creation of clear and engaging data visuals.
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DBS 121 aanwuuiuldiuazualwaiadu 3(3-0-6)

(Website and Application Design)
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Fundamentals of website and application design and development, concepts
and structure of web systems, basic technologies for websites and applications, types of
websites, UI/UX design, website creation using no-code tools, graphic composition for web
interfaces, layout of text, colors, fonts, images, and links, website maintenance and man-
agement, search engine optimization (SEQ), website backup and recovery, application of
popular frameworks for web and app development, preparation for creating digital media to

meet business and user needs.

DBS 223 nagnsmsaanwuuluiaagsnanana 3(3-0-6)
(Digital Business Model Strategic Design)
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Computational thinking for systematic digital business planning; problem
decomposition and effective solution identification; pattern recognition for strategic analysis;

abstract thinking for designing clear business structures; step-by-step process development



Rangsit University Bulletin 2026-2027
f» College of business administration

using algorithmic approaches; exploration of market and customer needs; analysis of con-
sumer behavior in digital environments; preliminary data modeling for systematic customer
management; design of measurable, trackable, and adaptable marketing strategies; and

application of analytical tools to develop flexible and practical digital business models.

DBS 224 A3f85TNWALNYUNIEAIUSUETRAAANE 3(3-0-6)
(Ethics and Law for Digital Business)
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Business ethics and digital ethics in online operations; responsible use of digital data;

personal data protection; cybersecurity awareness and practices; ethical use of technology;
laws and regulations related to digital business; the Personal Data Protection Act (PDPA)
and its organizational applications; intellectual property protection in the digital era; digital
contracts and liabilities; consumer rights in digital environments; ethical online advertising

practices; and case study analysis of ethical and legal issues in modern business.

DBS 225 msliauldsunsudusugsnanana 3(3-0-6)
(Programming for Digital Business)
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Using tools for basic programming; data types, variables, and mathematical

operations; user input and output handling; basic string manipulation; basic list handling;

control structures; loops; using list methods and processing list data; creating and using
functions; string methods and string data processing; basic use of dictionaries; and using

nested loops.
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(Strategies for Content Creation and Digital Marketing)
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Designing and producing digital content for business presentations; strategic

content planning to reach target audiences; brand building through storytelling and quality

content; application of multimedia for effective marketing communication; development of
content for distribution on social media platforms; creation of marketing campaigns aligned
with business objectives; analysis of consumer behavior through data and online engage-
ment; management of customer databases for personalized communication; development of
strategies to increase reach and audience engagement; and exploration of basic concepts

in search and performance-based marketing.

DBS 316 NAENSFTNAAANARATMIRSUUTUA 3(3-0-6)
(Digital Business and Branding Strategies)
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Strategic planning and systematic development of digital businesses; management of
resources and human capital in the digital era; business process analysis and system design
for digital transformation; application of digital business models for competitive advantage;
customer experience management through digital channels; strategic planning for digital
brand development; utilization of online media to build brand identity and image; creation of
customer engagement in digital environments; leveraging digital technologies to enhance
business value and drive growth; application of data analytics, artificial intelligence, and
blockchain for brand strategies; definition of success metrics for digital branding; evaluation
of the impact of digital strategies on organizational performance and change management;

and case studies of success and failure in digital branding across industries.

DBS 323  ffyynilssRngdusugsnanana 3(3-0-6)

(Artificial Intelligence for Digital Business)
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Core concepts and types of artificial intelligence in business contexts; fundamen-
tals of machine learning and its business use cases; natural language processing for customer
communication and sentiment analysis; computer vision applications in retail, logistics, and
quality control; data analysis and predictive modeling for business decision-making; devel-
opment of recommendation systems for personalized marketing; process optimization and
automation through artificial intelligence; application of Al in content creation, data analysis,
and creative tasks; selection of appropriate Al technologies for different business scenarios;

ethical considerations and responsible use of Al in business; approaches to developing and
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implementing Al technologies; case studies of successful Al applications across various

industries; and future trends and opportunities of artificial intelligence in digital business.

DBS 416 msiflugilszmaumsianawazmsasiauinngss 3(3-0-6)
(Digital Entrepreneurship and Innovation)
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Preparation for becoming an entrepreneur in the digital era; analysis of business

opportunities in the digital landscape; development of business ideas and value propositions;

design of business models aligned with target markets; planning for marketing, finance, and
operations; evaluation of the feasibility of business concepts; development of a comprehen-
sive business plan; practice of business pitch presentations for investors and stakeholders;
building of entrepreneurial confidence and digital-age competencies; and analysis of case

studies of successful modern entrepreneurs.

DBS 490 ANNUNEINARANA 3(3-0-6)
(Seminar in Digital Business)
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Synthesizing digital business knowledge from the entire program; exploring current

and emerging trends in digital business; discussing and exchanging ideas on contemporary

digital business issues; presenting digital innovation concepts or structured business plans;
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analyzing problems and proposing solutions in digital business contexts; organizing group
discussions; enhancing analytical and creative thinking in digital settings; preparing for
professional careers in the digital business field; practicing professional-level communication
and presentation skills; and learning from case studies and real-world insights from digital

business experts.

LLB 486 NOUAEMSILUTUITEINAUASEINATENINNUSLINA 2(2-0-4)
(Business Administration and International Business Law)
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Incoterm 2020
Civiland commercial law and criminal law related to management of the business

sector such as business registration, financial reporting, commercial registration, trademarks;

criminal offenses, signboard taxes; international commercial and investment laws, customary
trade practices, liabilities of business partners, domestic laws for entrepreneurs of international
trade, international conventions, treaties, or joint communiques, such as CISG, MFN, NT; and

Incoterms 2020.

BBA 400 TAS99IUNNMSUIUISETTA 3(3-0-6)
(Business Administration Project)
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Business Administration Project by selecting the forms of project or business

plan or research which relate with professional knowledge that studied by integrating expe-
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rience; by emphasizing creativity for the advantages of applications in working situations;

by presentation to the committee before graduation.

BBA 492 @unanu 6(0-35-18)

(Cooperative Education)
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Internship in the related area with your study in a selected organization like an
employee of that organization for at least 16 weeks or 4 consecutive months, each student
will complete particular task and organization task: daily records must be done and submitted

weekly to the supervisor and project is also evaluated by the organization and the advisor.

BBA 498 msiniu 1(0-35-18)
(Internship)
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After completing the required courses, the students have to serve as apprentice-
ship from various institutions or professional organization enhance the experience at least 6

weeks or 210 hours
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DBS 100 NNHEAANARIUTUTIAUTZANIU 3(2-2-6)

(Digital Skills for Everyday Life)
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Using online tools for note-taking, summarizing, and research; managing time
and personal projects with digital technology; enhancing learning and critical thinking through
digital tools; creating effective prompts for artificial intelligence applications; writing and
presenting contentin digital formats; designing professional communication media; applying
effective communication techniques in online environments; utilizing technology in daily life,
such as for personal finance, health, and travel; maintaining a balanced and mindful use of
technology; identifying fake news and misleading information in digital media; understanding
basic principles of cybersecurity; setting secure passwords and protecting against phishing
threats; practicing ethical and responsible technology use; and understanding digital foot-

prints and managing personal data securely.
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DBS 313 mMSUFM5lASIMSEINARANA 3(3-0-6)

(Digital Business Project Management)
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Principles and processes of systematic planning, development, and management
of digital business projects; resource, budget, and risk management in projects; setting pro-
ject goals, key performance indicators, and evaluating project success; agile and modern
approaches to project management; applying digital technologies to enhance efficiency and
cost-effectiveness; effective teamwork and collaboration; strategic communication in project
management contexts; analysis of real business case studies; and preparing for organiza-

tional transformation in the digital era.

DBS 314 mﬁé’ﬂﬁugmmqqsﬁqﬁ%ﬁ’@ 3(3-0-6)
(Basic Research in Digital Business)
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Exploring research topics and issues in digital business contexts; formulating

research questions systematically; reviewing literature and synthesizing information; designing

quantitative and qualitative research; selecting appropriate research methodologies for
business problems; developing research instruments and ensuring their validity and
reliability; collecting and organizing data; performing basic data analysis to identify patterns

and trends; interpreting data to answer research questions; writing structured research re-
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ports; presenting research findings in formats suitable for target audiences; and applying

research outcomes to develop innovations or strategies in digital business.

DBS 322 aumasifinluynasdmsugsiaaana 3(3-0-6)
(Internet of Things for Digital Business)
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Concepts and roles of the Internet of Things (loT) in driving digital business
transformation; development processes and life cycles of 0T systems; loT infrastructure and
connectivity technologies; next-generation wireless networks, edge computing systems, and
low-power networks; architecture design and key components of 10T systems; selection of
appropriate devices and sensor networks for business applications; integration of 10T with
other technologies such as artificial intelligence, big data analytics, and cloud computing;
and emerging business opportunities through loT; demonstration and development of digital
products using loT technologies; and case studies of 10T applications in various business

and industrial sectors to create value and competitive advantage.

DBS 333 MSAAMSLRYAIUIA LY 3(3-0-6)
(Big Data Management)
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Concepts and characteristics of big data; types and sources of data in the digital
era; processes for collecting, storing, and managing large volumes of data; data processing
to generate business value; analyzing data from multiple sources to identify trends; designing

big data systems for business applications; and applying big data to support decision-making.

DBS 334 aAnusumslaandaldauadlulannana 3(3-0-6)
(Cybersecurlty in the Digital World)
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Basic knowledge of cybersecurity concepts; types of cyber threats and their

potential impacts; methods for preventing and mitigating cyberattacks; maintaining confiden-

tiality, integrity, and availability of information; safe practices for password management and
user authentication; recognizing scams and hidden threats on social media; secure use of
public networks and personal devices; managing personal data in the digital age; ethical and
responsible use of information technology; applying cybersecurity principles in daily life and

digital business; and case studies of real-world threats with appropriate countermeasures.

DBS 335 m%ﬁmmsgm%gmﬁaqsﬁqﬁ%ﬁa 3(3-0-6)
(Database Management for Digital Business)
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Concepts and components of database systems; effective relational database

design; data storage and table relationships; using commands to retrieve and manage data;

applying databases in business operations; basic data analysis to support decision-making;

and creating data models based on business scenarios.
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DBS 417 msdasWssuLanluNanegsnanaallsunsuailsain 3(3-0-6)
(Creating Business Automation with Spreadsheet Programs)
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Using spreadsheet programs to create business automation systems; recording
and customizing macros to improve operational efficiency; writing scripts to control various
business processes; managing variables and control structures in programming; utilizing
loops and conditional statements for data processing; working with cells, worksheets, and
workbooks systematically; interacting with users through message boxes, input boxes, and
user forms; formatting and cleaning data automatically; creating custom functions to extend
program capabilities; linking and retrieving data from external sources and online services;
managing files and performing error checking in automation workflows; and designing dash-

boards and decision-support tools for business efficiency.

DBS 418  WataNAHNNEIIARANA | 3(3-0-6)

(Special Topics in Digital Business |)
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Special topics of interest in digital business offered each academic term; course

content focusing on current issues and emerging trends in digital business; learning about

rapidly evolving technologies and modern business strategies; analyzing and researching
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specific issues affecting the digital business landscape; developing the ability to adapt and
apply knowledge to organizational transformation; exploring practical applications of digital
innovations in dynamic market environments; emphasizing flexibility in content to reflect on-
going technological and market changes; and topics for instruction subject to the approval

of the head of the department.

DBS 419  WataNiAENNgTNARANA Il 3(3-0-6)
(Special Topics in Digital Business Il)
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Special topics of interest in digital business offered each academic term; course
content focusing on current issues and emerging trends in digital business; learning about
rapidly evolving technologies and modern business strategies; analyzing and researching
specific issues affecting the digital business landscape; developing the ability to adapt and
apply knowledge to organizational transformation; exploring practical applications of digital
innovations in dynamic market environments; emphasizing flexibility in content to reflect on-
going technological and market changes; and topics for instruction subject to the approval

of the head of department.
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(Special Topics in Digital Business Ill)
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Special topics of interest in digital business offered each academic term; course
content focusing on current issues and emerging trends in digital business; learning about
rapidly evolving technologies and contemporary business strategies; analyzing and research-
ing specific issues affecting the digital business landscape; developing the ability to adapt
and apply knowledge to organizational transformation; exploring practical applications of
digital innovations in dynamic market environments; emphasizing flexibility in content to reflect
ongoing technological and market changes; and topics selected for instruction subject to

the approval of the head of department.
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DBS 100 VnuRANA®INSUTINLTzA1IU 3(2-2-6)

(Digital Skills for Everyday Life)
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Using online tools for note-taking, summarizing, and research; managing time
and personal projects with digital technology; enhancing learning and critical thinking through
digital tools; creating effective prompts for artificial intelligence applications; writing and

presenting contentin digital formats; designing professional communication media; applying
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effective communication techniques in online environments; utilizing technology in daily life,
such as for personal finance, health, and travel; maintaining a balanced and mindful use of
technology; identifying fake news and misleading information in digital media; understanding
basic principles of cybersecurity; setting secure passwords and protecting against phishing
threats; practicing ethical and responsible technology use; and understanding digital foot-

prints and managing personal data securely.

DBS 102 ui’mmiuaaﬁ’aLﬁamsﬁ'mmiqiﬁqqﬂlmi 3(2-2-5)
(Digital Innovation for Modern Business Management)
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Applying digital technologies in business management; fundamental concepts of
information technology in a business context; utilizing digital tools for document and
administrative tasks; designing visuals and text for business communication; applying artificial
intelligence (Al) to gain competitive advantage; managing and creating digital content to
support business operations; using online platforms for data management and collaboration;
creating online forms and storing data in the cloud; developing basic websites to support
business activities; customer relationship management (CRM) through digital channels;

creative thinking for digital innovation in business.

DBS 202 msiszanaldinalulagdiusugsnanana 3(2-2-5)
(Application of Technology for Digital Business)
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Introduction to data management and analysis in digital business; basic functions

in data analysis software for solving business problems; advanced functions and applications
for computation and decision-making; database management through sorting, filtering, and
data validation; designing and creating data visualizations for business communication;
analysing data with analytical tools, including pivot tables and charts; combining data from
multiple sources for strategic analysis; using macros to automate processes and enhance
work efficiency.

DBS 111  mMsaankuLUns NNduSLESIRAANE 3(3-0-6)
(Graphic Design for Digital Business)
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Fundamental concepts of graphic design in digital business, development and
evolution of graphic design, characteristics, advantages and limitations of bitmap and vector
graphics, color management and file format selection, image resolution for digital media, tech-
niques for effective visual composition, image editing and tone control, layer-based design
and visual effects, principles of visual communication for business presentation, application
of color theory and psychology in graphic design, graphic design for digital business strat-

egies, creation of clear and engaging data visuals.
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DBS 121  aanwuuiuldawazualwatndu 3(3-0-6)

(Website and Application Design)
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Fundamentals of website and application design and development, concepts
and structure of web systems, basic technologies for websites and applications, types of
websites, UI/UX design, website creation using no-code tools, graphic composition for web
interfaces, layout of text, colors, fonts, images, and links, website maintenance and man-
agement, search engine optimization (SEO), website backup and recovery, application of
popular frameworks for web and app development, preparation for creating digital media to

meet business and user needs.

DBS 223 nagnsMsaantuLlNIAREsIaRAns 3(3-0-6)
(Digital Business Model Strategic Design)
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Computational thinking for systematic digital business planning; problem

decomposition and effective solution identification; pattern recognition for strategic analysis;

abstract thinking for designing clear business structures; step-by-step process development

using algorithmic approaches; exploration of market and customer needs; analysis of
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consumer behavior in digital environments; preliminary data modeling for systematic customer
management; design of measurable, trackable, and adaptable marketing strategies; and

application of analytical tools to develop flexible and practical digital business models.

DBS 315 naqwémsﬂ%’wLﬁ'amummmmma%ﬁa 3(3-0-6)
(Strategies for Content Creation and Digital Marketing)
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Designing and producing digital content for business presentations; strategic
content planning to reach target audiences; brand building through storytelling and quality
content; application of multimedia for effective marketing communication; development of
content for distribution on social media platforms; creation of marketing campaigns aligned
with business objectives; analysis of consumer behavior through data and online engagement;
management of customer databases for personalized communication; development of strategies
to increase reach and audience engagement; and exploration of basic concepts in search

and performance-based marketing.

DBS 316 NAENSFINAAANALATMIRIULTUA 3(3-0-6)
(Digital Business and Branding Strategies)
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Strategic planning and systematic development of digital businesses; manage-
ment of resources and human capital in the digital era; business process analysis and system
design for digital transformation; application of digital business models for competitive advan-
tage; customer experience management through digital channels; strategic planning for digital
brand development; utilization of online media to build brand identity and image; creation of
customer engagement in digital environments; leveraging digital technologies to enhance
business value and drive growth; application of data analytics, artificial intelligence, and
blockchain for brand strategies; definition of success metrics for digital branding; evaluation
of the impact of digital strategies on organizational performance and change management;

and case studies of success and failure in digital branding across industries.

DBS 323  ilyyilssRngaiusugsnanana 3(3-0-6)
(Artificial Intelligence for Digital Business)
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Core concepts and types of artificial intelligence in business contexts; fundamen-

tals of machine learning and its business use cases; natural language processing for customer
communication and sentiment analysis; computer vision applications in retail, logistics, and
quality control; data analysis and predictive modeling for business decision-making; devel-

opment of recommendation systems for personalized marketing; process optimization and
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automation through artificial intelligence; application of Al in content creation, data analysis,
and creative tasks; selection of appropriate Al technologies for different business scenarios;
ethical considerations and responsible use of Al in business; approaches to developing and
implementing Al technologies; case studies of successful Al applications across various

industries; and future trends and opportunities of artificial intelligence in digital business.

DBS 416 msiflugilszmaumsianawazmsasisuinngss 3(3-0-6)
(Digital Entrepreneurship and Innovation)
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Preparation for becoming an entrepreneur in the digital era; analysis of business
opportunities in the digital landscape; development of business ideas and value propositions;
design of business models aligned with target markets; planning for marketing, finance, and
operations; evaluation of the feasibility of business concepts; development of a comprehen-
sive business plan; practice of business pitch presentations for investors and stakeholders;
building of entrepreneurial confidence and digital-age competencies; and analysis of case

studies of successful modern entrepreneurs.
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MAI 211 msapmaudanssuuasmarlasunilag 3(3-0-6)

(Change and Innovation Management)
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Fundamental principles of innovation, innovation environment for managers,
change management process, models and stages of change, innovation lifecycle and man-
agement process, types and models of innovation, innovative thinking and creativity methods,
as well as approaches for implementing innovations and fostering an innovation-oriented

culture within organizations.

MAI 212  LAsReiiad s uUsANgsNMIaAmMS 3(3-0-6)

(Tools for Management Innovation)
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Tools for management innovation: Balance Scorecard, Benchmarking, Reengi-
neering, Kaisen, Decision Right Tools, Knowledge Management, Customer Relationship
Management, Objective and Key Results, Total Quality Management, Loyalty Program,

Strategic Alliances, Change Management Tools, and Scenario Planning.
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MAI 213  AsuUNNEEAINSUMIINMS 3(3-0-6)

(Soft Skills for Management)
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Essential soft skills for effective management and innovation: communication,
teamwork, analytical and systems thinking, creativity, negotiation, innovative leadership,
time management, problem-solving and decision-making, adaptability, lifelong learning,
active listening, and growth mindset to enhance learners’ potential as modern managers and

innovators.

MAI 311 ATUlAERANARINTUUIRNTTNMSIAMS 3(3-0-6)

(Digital Technology for Management Innovation)
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Digital tools for management and innovation in the modern world including project
management, communication, human resource management, data analytics, and artificial
intelligence (Al), explore global innovation systems and digital transformation trends that

shape modern business management.

MAI 312  mMAAMSgaIAMIUIRANTTH 3(3-0-6)
(Management for Innovative Organization)
ATILNALNAN : MAI 202 8NANITULASNITIANIT
ANBUZANAIANITUTANTINUATAIANITUUNAUIAR NITAANTITUTANTINIZAL
gnaFan UJUHENNT waraduayl n13a1eimusssuwriudnnesy nsRmuIAnenIwA9Y
HUNINUTRNIIN WAZNIZUIUNNIATNIEULTNAWIANTIN Lﬁ@ﬁumﬁ'@umﬁm‘@jmmfﬁﬁu



Rangsit University Bulletin 2026-2027

JnUagusKIsssny College of business administration

The characteristics of innovative and future-oriented organizations, focusing on
strategic, operational, and support levels of innovation management, innovation culture de-
velopment, innovative leadership, and innovation ecosystem creation to drive organizations

toward long-term sustainability.

MAI 313  MSAALENAANLLLEINTUUIANTTHNMIIAMS 3(3-0-6)

(Design Thinking for Management Innovation)
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The design thinking process: empathizing, defining, ideating, prototyping, testing,
and implementing innovative solutions, integrating innovative thinking methods to generate

new value and solve complex management problems in modern organizations.

MAI 314  LA3RIRALASNES I MIRBUIRIAMS 3(3-0-6)
(Organization Development Interventions)
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Strategic change interventions: transformational change, continuous change,
trans-organizational change; technostructural interventions: organizational design, work

design, job enrichment, large-scale interventions, business process reengineering.

MAI 315  IAaelaldsNasNmeanmMeninennsuy e 3(3-0-6)
(Human Resources Management Interventions)
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Human management interventions: performance management, developing tal-
ent, diversity interventions, wellness management; human process interventions: individual
interventions, group interventions, team building, intergroup relations interventions, third-party

interventions, organization confrontation meeting.

MAI 411 #0IUMSIAIARINNETNA 3(3-0-6)
(Business Simulation)
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By using technology for simulating business situation in marketing, operation,

human resources and finance

MAI 490  ANNUUIRNTINMTAAMS 3(3-0-6)

(Seminar in Management Innovation)
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Discuss and analyze global trends in management innovation, the application of
emerging technologies, and modern business processes through case studies from leading
organizations, focusing on understanding innovation systems and integrating knowledge for

practical application in real-world organizational contexts.

LLB 486 NOUAEMSUIUITEINAUASEINATENINUTEINA 2(2-0-4)
(Business Administration and International Business Law)
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Civiland commercial law and criminal law related to management of the business
sector such as business registration, financial reporting, commercial registration, trademarks;
criminal offenses, signboard taxes; international commercial and investment laws, customary
trade practices, liabilities of business partners, domestic laws for entrepreneurs of interna-
tional trade, international conventions, treaties, or joint communiques, such as CISG, MFN,

NT; and Incoterms 2020.

BBA 400 TASINUNINMSIUTUITESNA 3(3-0-6)

(Business Administration Project)
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Business Administration Project by selecting the forms of project or business
plan or research which relate with professional knowledge that studied by integrating expe-
rience; by emphasizing creativity for the advantages of applications in working situations;

by presentation to the committee before graduation.

BBA 492 @uUnAANs 6(0-35-18)
(Cooperative Education)
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Internship in the related area with your study in a selected organization like an
employee of that organization for at least 16 weeks or 4 consecutive months, each student
will complete particular task and organization task: daily records must be done and submitted

weekly to the supervisor and project is also evaluated by the organization and the advisor.

BBA 498 mSsEMuU 1(0-35-18)

(Internship)
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After completing the required courses, the students have to serve as apprentice-
ship from various institutions or professional organization enhance the experience at least 6

weeks or 210 hours.
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IBA 210 msapmMegsnaTenILlseina 3(3-0-6)

(International Business Management)
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The roles and significance of international business management; related problems
, challenges and strategic solutions; political, legal, taxation, and cross-cultural factors; op-
erations and management of multinational enterprises; issues related to globalization; roles,
functions, and importance of international trade organizations; essential skills and knowledge

of personnel in international business management; and case studies.

IBA 213  mMSaAMITINIRUBTTH 3(3-0-6)
(Cross Cultural Management)
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Concepts and theories of management in the context of cultural diversity; with

a focus on the rapidly changing landscape of international business; cultural dimensions

that impact organizations; communication; negotiation; diverse team building; and conflict

management; analysis of business case studies to develop decision-making skills; ethical
business practices; and appropriate cross-cultural management approaches to enhance

effective collaboration in multicultural environments.

ETP 203  WIANSSNUASTAENSAINTUESTA 3(3-0-6)

(Innovation and Strategies for Business)
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The innovation development process, types of innovations, influence of changing

economic, social, political and technological environments on organizational change; topics
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include knowledge management with an end to develop an effective learning organization,
business strategy and analysis of the organizational strengths and weaknesses to probe

business market; develop business strategic sKkills.

ETP 204 mMSAAMSEINAATAUASY 3(3-0-6)

(Family Business Management)
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Meaning, important, benefits, advantages, disadvantages, problems, threats
and how to solve the problems of family business; family business structure, success and
sustainable family business; strategic for family business; model for family business; family
business’s turnover; balancing between family and business; communication and conflict
management in family business; good governance in family business and family business’s

case studies.

MAI 221 masdaagsluasAms 3(3-0-6)

(Organization Communication)
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Definition importance and problems of communication inside and outside organization,
communication behaviors of individuals, forms of communication in organizations, organization

structures, affect forms of effective communication.

MAI 222 nn9zgun 3(3-0-6)
(Leadership)
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Definition, concepts and evolution of leadership, innovative leadership and leading
change, leadership in the digital era, theories of leadership, team relationship management
and motivation, leadership communication through digital media and online platforms, utilizing
technology and data for leadership decision-making, virtual team management, key leadership
skills in the 21st century, conflict management in organizations, social responsibility and

ethics in management, self-assessment and leadership development through digital tools.

MAI 223  MSARTRINNETNA 3(3-0-6)

(Business Negotiation)
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Definition, meaning and importance of business negotiation, scope of work that
requires negotiation, evaluation of strengths and weaknesses of the negotiation situations,
people who negotiate and people who are negotiated, negotiation planning, selection of the

right negotiation techniques, effective negotiation producers.

MAI 224  MSAAMIRIUNNUANE LA 3(3-0-6)
(Modern Office Management)
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Meaning and importance of office work in the digital era, electronic office systems
and office automation, planning and improving office workflows, organization and office struc-
ture, office location and environment, human resource management in the office, monitoring
and controlling office processes, digital document and information management, application
of information technology and digital tools to support office collaboration, meeting and internal
communication management, office supplies and resource management, and development

of an efficient and adaptive office culture for the modern workplace.

MAI 321 msmumuummsmuQurﬁﬁumsﬁ'ﬂmi 3(3-0-6)
(Management Planning and Control)
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Planning process, and control of relation between planning and controlling, en-
vironment evaluation for set the objective and the policy of a organization, decision process,

strategy planning, and operation planning, and different technical control forms.

MAI 322  mMSAAMIANNLAE 3(3-0-6)
(Risk Management)
= o = = = a
ANNHLALN TAREIAYNHLAEN 1ATANNLALN LTLNNTaIANLELN N19UTsIlUANN
1E NM9IAANLAEN NNIAGLANAINIALN NNFLTUNTAHIRENITINAELNS N19LEMTANNIARN
NNNNFEY NITLTMNTANIALIAIUNITAAIA LAY NITLEMNTANHRLIAUNITNENN TN e
Risk, Risk Factor, Risk Cycle Model, Types of Risk, Risk Assessment, Risk Meas-
urement, Risk Control, Strategic Risk Management, Financial Risk Management, Marketing

Risk Management and Human Resource Risk Management.

MAI 323  A5EAFTNNNGTNA 3(3-0-6)
(Business Ethics)
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Ethical business context, definition of ethics in relation to society’s moral codes
and values, ethics management, factors affecting management with ethics, leadership and
ethics in business, obstacles and problems management with ethics. ethical frameworks in

a given situation, ethical decisions in the environment concerns, codes of ethics in business.

MAI 421  mMSAapMSsEsNAAUIALiaN 3(3-0-6)

(Small Business Management)
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Small business’s definitions, small business management, establishment the
small businesses enterprise, business plan, organizing, management operation, financial

management, accounting and taxation, marketinh management, customer management,

practices and problem solving for the business success, effectiveness, and steady growth.

MAI 422  MSAAMSLTINALNS 3(3-0-6)

(Strategic Management)
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Meaning, importance of strategic management. component of strategy, strategic
planning and map, strategic management process, level of strategy and types of strategies,
selecting appropriate strategies suited to business situations for successful and effective

operation.
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MAI 423 Q8INeNMeIENNGsna 3(3-0-6)

(Research Methodology in Business)
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The meaning and types of research, research ethics, the preparation of research
proposals, research design in business, research methodology and data analysis, research
report writing and dissemination of research findings, and the use of statistical software

program.

MAI 424 MA3ASTUIUATANLABNLYAAR 3(3-0-6)

(Recruitment and Selection)
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Analyze organization target, sources of labor, recruitment strategy, the process
of recruitment from inside and outside the organization, recruiting through the present
multi-media. The course also includes principles, process, procedures and techniques of
selection, probation, probation evaluation, hiring, succession planning, trend of recruitment

and selection in future, head hunter business, and outsourcing.

MAI 425 ~MSAAMSANRBLUNY 3(3-0-6)

(Compensation Management)
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Scope, meaning and importance of compensation, wage theories, wage and
salary structure, wage and salary survey, welfare and fringe benefits, incentive determina-
tion, factors that affect compensation determination, compensation design for some types

of employee, and problem solving about compensation’s conflict.

MAI 426  MSWRAIBINSNENTNIY Ll 3(3-0-6)
(Human Resource Development)
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Meaning of human resource development, instrument and methods of human
resource development in organization for continuous learning, meaning and importance of
training, training needs analysis, curriculum design, creation of training programs, training

techniques and instrument, implement and evaluation of training projects.

MAI 427 msapmsuamsiinau 3(3-0-6)

(Performance Management)
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Meaning, objectives and importance of employee performance appraisal, perfor-
mance appraisal concepts, performance appraisal theories and tools of both individual and
group appraisal, problems of evaluation, ethics of evaluation and strategies for successful
evaluation. The course also includes discussions of evaluation results and the application

of evaluation results in human resource management.
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MAI 428  MSUSUISIATIMNS 3(3-0-6)

(Project Management)
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Basic concept of planning system, system analysis, project operation and man-
agement with matrix organization, organizational organization environment, organization
charts form the system-oriented point of view, power in projects, project control as well as

project planning and control techniques.

MAI 495 ﬂizLﬁu’luﬂqgﬁumw"ﬁ'ﬁmﬁums'ﬁ'mmi 3(3-0-6)

(Current Issues in Management Innovation)
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Theories, new ways to solve problems in management, analysis, discussions,
reporting and presentation of cases studies, field trip to organizations and discussions of

specific issues of interest, invited guest speakers are included.

MAI 499  WATaNLABNIGUIRNTINMSIAMS 3(3-0-6)
(Special Topics in Management Innovation)
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Special topics in management innovation in each semester. The selected topics

require consent from program committee.
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ETP 200 maiilugisznaums 3(3-0-6)
(Entrepreneurship)
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Definitions, significance, entrepreneurial mindset, business overview, business
organization model, management, marketing, production, human resource, finance, taxation,

international business, niche business and business ethics and elements of business plans.

MAI 201 MSAAMSINTNENNTHIYLEl 3(3-0-6)

(Human Resource Management)
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Concepts; theories; principles; processes and methods related to human
resource management; job analysis and design; workforce planning; recruitment and selection;
employee training and development; performance management and appraisal; wage and
compensation management; welfare and benefits management; work discipline management;

occupational safety and employee health management; labor relations and labor protection.



Rangsit University Bulletin 2026-2027
f» College of business administration

MAI 202 RIAMSWASMSAAMS 3(3-0-6)

(Organization and Management)
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An overview of management, characteristics of organizations, principles man-
agement, fundamental concepts and theories of management, organizational environment,
planning, organizing, leading and leadership, controlling, management, managerial ethics,

and corporate social responsibility.

MAI 211 msapamauinnssuuasmatilasuunilas 3(3-0-6)

(Change and Innovation Management)
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Fundamental principles of innovation, innovation environment for managers,
change management process, models and stages of change, innovation lifecycle and
management process, types and models of innovation, innovative thinking and creativity
methods, as well as approaches forimplementing innovations and fostering an innovation-ori-

ented culture within organizations.

MAI 212  1Asasilaginsuuinnssumsanms 3(3-0-6)
(Tools for Management Innovation)
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Tools for management innovation: Balance Scorecard, Benchmarking, Reengi-
neering, Kaisen, Decision Right Tools, Knowledge Management, Customer Relationship
Management, Objective and Key Results, Total Quality Management, Loyalty Program,

Strategic Alliances, Change Management Tools, and Scenario Planning.

MAI 213 AsuNNEEAINSUMIINMS 3(3-0-6)

(Soft Skills for Management)
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Essential soft skills for effective management and innovation: communication,
teamwork, analytical and systems thinking, creativity, negotiation, innovative leadership, time
management, problem-solving and decision-making, adaptability, lifelong learning, active
listening, and growth mindset to enhance learners’ potential as modern managers and inno-

vators.

MAI 221  msAassluasams 3(3-0-6)

(Organization Communication)
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Definition importance and problems of communication inside and outside organ-
ization, communication behaviors of individuals, forms of communication in organizations,

organization structures, affect forms of effective communication.

MAI 222 nasgun 3(3-0-6)
(Leadership)
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Definition, concepts and evolution of leadership, innovative leadership and leading
change, leadership in the digital era, theories of leadership, team relationship management
and motivation, leadership communication through digital media and online platforms, utilizing
technology and data for leadership decision-making, virtual team management, key leadership
skills in the 21st century, conflict management in organizations, social responsibility and

ethics in management, self-assessment and leadership development through digital tools.

MAI 224 ~msapmsainuatelua 3(3-0-6)
(Modern Office Management)
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Meaning and importance of office work in the digital era, electronic office systems

and office automation, planning and improving office workflows, organization and office struc-

ture, office location and environment, human resource management in the office, monitoring
and controlling office processes, digital document and information management, application
of information technology and digital tools to support office collaboration, meeting and internal
communication management, office supplies and resource management, and development

of an efficient and adaptive office culture for the modern workplace.
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MAI 312  mMSAAMSFRIAMIUIANTTN 3(3-0-6)
(Management for Innovative Organization)
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The characteristics of innovative and future-oriented organizations, focusing on
strategic, operational, and support levels of innovation management, innovation culture
development, innovative leadership, and innovation ecosystem creation to drive organizations

toward long-term sustainability.

MAI 313  MSAALTNRANLULAINSLUIRNTTNMIAAMS 3(3-0-6)

(Design Thinking for Management Innovation)
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The design thinking process: empathizing, defining, ideating, prototyping, testing,
and implementing innovative solutions, integrating innovative thinking methods to generate

new value and solve complex management problems in modern organizations.

MAI 422  mMSAAMSLTINALNS 3(3-0-6)

(Strategic Management)
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Meaning, importance of strategic management. component of strategy, strategic
planning and map, strategic management process, level of strategy and types of strategies,

selecting appropriate strategies suited to business situations for successful and effective operation.
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(Communication Management Strategies in Digital Era)
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DMR 305 msanmsgsnawnsulad 3(3-0-6)

(Franchise Management)
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ETP 201 MSARIARANARAEMININTLAANA 3(3-0-6)

(Digital Marketing and Digital Commerce)
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ETP 203  WIRANSTHUASTAENGAINSUESTA 3(3-0-6)

(Innovation and Strategies for Business)
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ETP 204 mMSAAMSIESNAATALAS] 3(3-0-6)
(Family Business Management)
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ETP 205 msAnLdamMsaaniuy 3(3-0-6)

(Design Thinking)
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ETP 206 mMINRAIUINARAUALATMIUTMS 3(3-0-6)

(Product and Service Development)
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ETP 405 WULANR@4KDIUMSDIESNA 3(3-0-6)
(Business Simulation)
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LWB 480 N uanainumMsLsuIsasna 2(2-0-4)
(Law and Business Administration)
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MGT 423 mMsUSMsAMNLAEINIMeIAmMs 3(3-0-6)

(Organization Risk Management)
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ETP 493 mim?zmm'mw'§"aums‘ﬁ’]nﬂﬁﬂﬁﬁm%’umnﬂu@’ﬂazmums 3(2-2-5)
(Preparation for Internship for Entrepreneurship)
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ETP 494 msinUimdmwsumsitlugilsznaums 4(0-35-18)

(Internship for Entrepreneurship)
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ETP 495 msasugsnadmsumaitlugisznaums 4(0-35-18)
(Create a Business for Entrepreneurship)
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ETP 490 dAnnuimsitlugisznaums 3(3-0-6)

(Seminar in Entrepreneurship)
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ETP 496  Usziawluilaqiudmiumailugisznaums 3(3-0-6)
(Current Issues in Entrepreneurship)
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ETP 499 vhdafiduduiumailuglsznaums 3(3-0-6)
(Special Topics in Entrepreneurship)
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MGT 411  msapmMsgsnaTuIntian 3(3-0-6)
(Small Business Management)
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MGT 415 MSARTRINNESTA 3(3-0-6)

(Business Negotiation)
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MGT 416 MSAAMSLTINALNE 3(3-0-6)
(Strategic Management)
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MGT 418 msapmsgsnasenilseina 3(3-0-6)
(International Business Management)
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LSM 201 m'mé’l,f'.lyfaqﬁ’u@’ﬁu‘ﬁ@%ﬂanﬁumﬁwwmﬂLmu 3(3-0-6)

(Introduction to Logistics and Supply Chain)
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Meaning and principles of logistics and supply chain management; importance
of logistics and supply chain to organization and economic system; elements of logistics and
supply chain including purchasing; warehouse and inventory management; transportation;
packaging; demand forecasting; international logistics; customer service management; and

technologies for logistics.

LSM 302 mMSAanMIAUAIAIARILASARIRUAN 3(3-0-6)
(Inventory and Warehouse Management)
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Basic concepts and issues in inventory management; inventory policies; inventory
roles; inventory functions; replenishment; inventory control; importance of warehouse; types

of warehouses; warehousing functions; warehouse management; warehouse operation
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planning; storage strategy in warehouses; facility location; material management; warehouse
layout design; packaging; racking and shelving; material handling systems; and information

technology and Al for warehouses.

LSM 303 mMSAaAMSIMSAURILATMINTLANLRUAN 3(3-0-6)

(Transportation and Distribution Management)
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Procedures of transportation and distribution management; transportation modes;
route and distribution management; transportation cost management; and transportation

planning.

LSM 304 mMSAaAMIIATRANN 3(3-0-6)
(Procurement Management)
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Roles of purchasing; importance of purchasing; procurement in supply chain
aspects; decision making in purchasing; fundamentals of purchasing; purchasing man-
agement process; selection of self-manufacturing and procurement; business strategies;
planning; basic policies of purchasing; purchasing performance measurement; receiving;
stock keeping; supplier assessment; electronic procurement; roles of information technology

and Al in procurement; negotiating techniques; planning tactics; and stages in purchasing

negotiations
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LSM 305 msanmslaagsnddnusugsnamilan 3(3-0-6)
(Logistics Management for Retail Business)
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Nature and importance of wholesale and retail businesses; role of logistics
management in retail businesses; supply chain management for retail businesses; logistics
management for cost reduction in retail businesses; product distribution planning; inventory
management for retail businesses; and logistics management models for online retail

businesses.

LSM 307  mMsanMsFRNANaLduEInagng 3(3-0-6)

(Strategic Supply Chain Management)
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Concepts of supply chain integration; supply chain strategy; quick consumer
response; supplier—producer coordination; vendor-managed inventory; continuous replen-
ishment; supply chain design; collaborative product design; roles of information technology
and Al in supply chain management; procurement; logistics provider; reverse logistics;
distribution management; supply chain optimization; and linkages of supply chain strategy

aligned to overall business strategy.
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LSM 309 adndaaanglunusula’dasing 3(3-0-6)
(Safety in Logistics)
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Factory safety standards; safety at warehouse workplace; stock keeping man-
agement; stock handling management; transportation and distribution; basic occupational
health and safety; safety rules and regulations; preventive measures and problem solving;

and protecting product loss.

LSM 310 mMsussAAdmsumsanmslaagsng 3(3-0-6)

(Packaging for Logistics Management)
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Roles of packaging in logistics aspects; effects of packaging on logistics and
supply chain activities; development of packaging for industry and retailing; environmental
concern in packaging development; packaging innovation; and packaging for reuse, recy-

cling, and elimination.

LSM 313  wnAlula8a1saunAGInTUMIAanMSLIaagAnduasinnanety  3(3-0-6)
(Information Technology for Logistics and Supply Chain Management)
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Information technologies in logistics and supply chain management; imple-
mentation of information technology for logistics and supply chain operations; alignment of
information and technologies with operational goals; transportation and logistics services;
information exchange in product categories; and designing information technologies for

various industries within logistics and supply chain environment.

LSM 413 Ta3gRndd@nsLaumumsunidnuazmsdsaan 3(3-0-6)

(Logistics for Export and Import Operations)
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Meaning and importance of international trade; external environments affecting
export and import; institutions and organizations relating to export and import; export and
import procedure; internal marketing; international trade payment and Incoterms; internal
trade documents; international transportation; insurance; customs law and regulations; har-

monized system; customs clearance; export promotion; and practices in crisis situations.

LLB 486 n)uN1aMIUIUITgINALAzgInaTEudNLlseina 2(2-0-4)
(Business Administration and International Business Law)
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Civil and commercial law and criminal law related to business management;
business registration; financial reporting; commercial registration; trademarks; criminal
offenses; signboard taxes; international commercial and investment laws; customary trade
practices; liabilities of business partners; domestic laws for international trade entrepreneurs;
international conventions, treaties, and joint communiqués (e.g., CISG, MFN, NT); and Inco-
terms 2020.

BBA 400 TAS99IUNNMSUIUITETNA 3(3-0-6)
(Business Administration Project)
FmlAUNey - ludnAnsnianiadnsgaiiig
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Selection of project, business plan, or research related to professional knowl-
edge; integration of academic and practical experience; emphasis on creativity for workplace

applications; and presentation of project to academic committee prior to graduation.

BBA 492 AunNAANEN 6(0-35-18)

(Cooperative Education)
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Internship in related areas of study; placement in selected organizations; work-
ing as employees for at least 16 weeks or 4 consecutive months; completion of assigned
tasks and organizational responsibilities; daily records maintained and submitted weekly to

supervisors; and project evaluation by both organizations and academic advisors.
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BBA 498 msinau 1(0-35-18)

(Internship)
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Apprenticeship after completing required courses; training at various institutions
or professional organizations; enhancement of professional experience; minimum duration of 6

weeks or 210 hours; and apprenticeship under supervision and evaluation of academic program.
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LSM 301 anenmsanmsinamsanaulaniegsna 3(3-0-6)

(Management Science for Business Decisions)
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Principles and application of management science for business decisions; inte-
gration of statistical and mathematical theories; methods into administration decisions; and

uses of software packages for result analysis.

LSM 308 MSAAMSAMNIN 3(3-0-6)
(Quality Management)
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Concepts and fundamental of quality management; total quality management;
benchmarking; lean production; kaizen; statistical quality control; control chart; six sigma;

and standard quality system.

LSM 311 ms'ﬁ’mmsmmﬁuﬁ'uéé'mﬂﬁ@ﬁ'ﬂmsnﬁm 3(3-0-6)

(Supplier Relationship Management)
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Supplier search; supplier analysis; supplier selection; supplier performance
evaluation; negotiation techniques with suppliers; supplier relationship with other depart-
ments; supplier relationship with distribution center (DC); electronic communication tools

with suppliers; and electronic data interchange (EDI).

LSM 312 mMSIaanIamsanmsiaagnng 3(3-0-6)
(Logistics Management Research)
F7119AUARY © LSM 201 mmjszmﬁuﬁm?m%ﬁﬂm@m’"wwmg/mu
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Logistics management research, which includes research planning, literature
review, data collection, data analysis and research report writing, applied to logistics man-

agement and strategic planning.

LSM 314 mMSanmMIMIUIUEININUN 3(3-0-6)
(Land Transport Management)
F7119AUARY : LSM 201 mmﬁﬁmﬁuﬁmf@%ﬁnm@:éiwwm&/mu
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Overview of land transportation; types of land transportation; principles of inland
transportation management; demand management in transportation; supply factors in
transportation business; key factors in land transport management; tools for inland transport
analysis and operation; organizations in inland transportation industry; advancements in land

transportation; and development of inland transportation industry.

LSM 315 mMSAapMeMIUURINWNLLA 3(3-0-6)
(Sea Transport Management)
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Overview of water transportation; ports and types of ports; roles and organizations
involved in sea transportation; sea freight calculation; shipment packaging and uploading at ports
and inland container depots (ICD); types of sea transportation services; shipping law; maritime

routes; and development and trends of domestic and international water transportation.

LSM 316 MSAaAMSMIUAURINIDTMA 3(3-0-6)

(Air Transport Management)
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Overview of air transporting activities; principles of air transportation management;
demand management in transportation business; supply in transportation business; key fac-
tors in air transport management; air transport operations; organizations in air transportation

industry; advancements in air transportation; and development of air transportation industry.

LSM 317 Taaahndgaainunssy 3(3-0-6)

(Industrial Logistics)
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Concepts of logistics in production industry; importance of logistics; relationship of
supply-chain units in production industries; procurement; production planning; lean logistics;
warehousing and distribution management; cost reduction; key performance measurement

for logistic management; and logistics case studies for young executives.

LSM 318 m‘ﬁLﬂi’]:ﬁmsmnumaqmmumiu 3(3-0-6)
(Industrial Investment Analysis)
JTLNALARY : FIN 201 A17431g90A
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Principles of economics and finance related to industrial investment; time value of

money; interest; break-even analysis; investment alternatives comparison for highest return

rate; present worth methods; annual worth methods; internal rate of return; benefit-cost ratio;

replacement analysis; sensitivity analysis; and decision under risk and uncertainty.
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LSM 319  MSAnMSNANIIENNAARINNGTT 3(3-0-6)

(Industrial Pollution Management)
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Causes of pollution; pollution from energy consumption and production; types
of industrial pollution; air pollution; wastewater; solid waste; hazardous waste; pollution level
measurement; industrial condition treatment; industrial waste control and treatment; environ-

mental management systems; waste reduction; and environmental laws.

LSM 320 mMSAanMsMSARIARINTUTNNAILTY 3(3-0-6)
(Marketing Management for Supply Chain)
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Marketing management; processes of marketing management; marketing analy-
sis; adaptation in environments; marketing planning; determination of strategies; controlling;

marketing program development; international marketing; service marketing; relationship

management with general customers; alliance in business sectors; and ethics in marketing.

LSM 321  mMSApMEINNANLLTUGIAMSLNLAS 3(3-0-6)
(Supply Chain Management for Agribusiness)
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Study of agribusiness system, that includes domestic and international agribusi-
nesses management, agricultural product standards, including rules, regulations and laws,
logistics activities for agribusiness which are sorting, warehouse management, product

transportation and distribution channel.

LSM 327 msapmMsanaIungsNauIntan 3(3-0-6)

(Small Scale Industry Management)

FT119AUARY : LSM 202 N179AN177198A NN

sluuuenizaeanisduidnvesganaruntian ﬂ’]?@ﬂﬂﬁ’]mﬁ%ﬁj@dﬁq?ﬁ@ Uan
N1913M39INATB0ARNIINAWIALIAN LHILT NIRATA NINAS NIRULAZITTYT N19LEIg
UYARR mLmﬁﬁﬂﬁﬁqiﬁwmmﬂ'@mﬁummLLazﬂ?mummﬁﬁ@ LLquqﬂﬂﬁ@LLﬁlmLﬁﬂlﬁqsﬁ@
gRAUNIINAINTnAHWI Ll Ee e sz AnEnw

Specific forms of small business ownerships; business location selection; princi-
ples of small business management; marketing; production; finance and accounting; personnel
management; factors of small business failure and success; and problem-solving guidelines

for efficient operation of industrial business

LSM 328 g5TRAIUNUMSAAMSTURIRUAT LASNENNAIMNS 3(3-0-6)

(Forwarder/Shipping Business and Custom Formality)
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Forwarder and shipping business systems; customs formality; customs tariffs;
documents related to forwarding and shipping business; bonded warehouse; import—export
processes and Incoterms; rules of origin; customs preference; and forwarder and shipping

ranking systems.
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LSM 329 mMsanmMsIaadAndgsNanuagunIn 3(3-0-6)

(Healthcare Logistics Management)
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Logistics management concepts relevant to healthcare business; management
of health products and innovation; warehouse and inventory management; transportation of
patients and personnel; quality of healthcare service delivery; application of health informa-
tion technology; environmental hygiene and safety management; emergency response and

relief; and future trends in logistics management in healthcare business.

LSM 414  mswennsaimuaLlasa 3(3-0-6)

(Demand Forecasting)
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Concepts of qualitative and quantitative forecasting on logistic data; currentissues
about forecasting; client-based technical information; historical data collecting techniques
for forecasting; forecasting graphs; time-series techniques; naive method; moving average

methods; exponential smoothing methods; and regression analysis.

LSM 495  dszinuluilaqiiuniamsanmslaassing 3(3-0-6)
(Current Issues in Logistics Management)
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Logistic management reviews; logistics topics; analyzing current situations;
self-research; evolution of logistic concepts; situation evaluation for assignments; conceptual

application in logistics management concepts; and supply chain viewpoints.

LSM 499  #2afLAMNINMSAAMSIARAANA 3(3-0-6)
(Special Topics in Logistics Management)
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Interesting special topics in logistics management in each semester; and topic

selection approved by heads of programs and Deans.
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LSM 201 ﬂmuqsfl,ﬁmﬁ'uﬁ'wia%aanﬁtmzsﬁ’wwmﬂL°nu 3(3-0-6)
(Introduction to Logistics and Supply Chain)
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Meaning and principles of logistics and supply chain management; importance
of logistics and supply chain to organization and economic system; elements of logistics and
supply chain including purchasing; warehouse and inventory management; transportation;
packaging; demand forecasting; international logistics; customer service management; and

technologies for logistics.

LSM 302 mMSanMSAUAIAIARILATARIRUAN 3(3-0-6)
(Inventory and Warehouse Management)
718 ALNeY : LSM 201 mmjlf'}bmm”w)”’mf@%ﬁnﬂiz@:éff“i/vwms/mu
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Basic concepts and issues in inventory management; inventory policies; inventory
roles; inventory functions; replenishment; inventory control; importance of warehouse; types
of warehouses; warehousing functions; warehouse management; warehouse operation
planning; storage strategy in warehouses; facility location; material management; warehouse

layout design; packaging; racking and shelving; material handling systems; and information

technology and Al for warehouses.

LSM 303 mM&SammMImMaUUaUazManszatduni 3(3-0-6)
(Transportation and Distribution Management)
Jrnisduray : LSM 201 Anuifiassuduladafnduasdnwanaimy
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WATNNILIUITAANITAUYUNITTUAT N1FINIUEUNT VU
Procedures of transportation and distribution management; transportation modes;
route and distribution management; transportation cost management; and transportation

planning.
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LSM 304 mMSAAMSIANTRANN 3(3-0-6)
(Procurement Management)

174
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Roles of purchasing; importance of purchasing; procurement in supply chain
aspects; decision making in purchasing; fundamentals of purchasing; purchasing man-
agement process; selection of self-manufacturing and procurement; business strategies;
planning; basic policies of purchasing; purchasing performance measurement; receiving;
stock keeping; supplier assessment; electronic procurement; roles of information technology
and Al in procurement; negotiating techniques; planning tactics; and stages in purchasing

negotiations.

LSM 305 msammslaasBnaaIusugsnaAIlan 3(3-0-6)
(Logistics Management for Retail Business)
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Nature and importance of wholesale and retail businesses; role of logistics
management in retail businesses; supply chain management for retail businesses; logistics
management for cost reduction in retail businesses; product distribution planning; inventory

management for retail businesses; and logistics management models for online retail businesses.
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LSM 307 msaamsTnwaeitudanagng 3(3-0-6)

(Strategic Supply Chain Management)
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Concepts of supply chain integration; supply chain strategy; quick consumer
response; supplier—producer coordination; vendor-managed inventory; continuous replen-
ishment; supply chain design; collaborative product design; roles of information technology
and Al in supply chain management; procurement; logistics provider; reverse logistics;
distribution management; supply chain optimization; and linkages of supply chain strategy

aligned to overall business strategy.

LSM 309  mduilaannslunusuladging 3(3-0-6)

(Safety in Logistics)
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Factory safety standards; safety at warehouse workplace; stock keeping man-
agement; stock handling management; transportation and distribution; basic occupational
health and safety; safety rules and regulations; preventive measures and problem solving;

and protecting product loss.
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LSM 310 mMSsussAMARINTUMSAaAMSIaagsang 3(3-0-6)

(Packaging for Logistics Management)
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Roles of packaging in logistics aspects; effects of packaging on logistics and
supply chain activities; development of packaging for industry and retailing; environmental
concern in packaging development; packaging innovation; and packaging for reuse, recy-

cling, and elimination.

LSM 313 inalulasigsauinAdinsumsanmslaaganduazdwnanaty  3(3-0-6)
(Information Technology for Logistics and Supply Chain Management)
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Information technologies in logistics and supply chain management;

implementation of information technology for logistics and supply chain operations; alignment
of information and technologies with operational goals; transportation and logistics services;
information exchange in product categories; and designing information technologies for

various industries within logistics and supply chain environment.

LSM 413 Ta3gRnd @1 usUaumIumsuLdLazmsa9aan 3(3-0-6)
(Logistics for Export and Import Operations)
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Meaning and importance of international trade; external environments affecting
export and import; institutions and organizations relating to export and import; export and
import procedure; internal marketing; international trade payment and Incoterms; internal
trade documents; international transportation; insurance; customs law and regulations;

harmonized system; customs clearance; export promotion; and practices in crisis situations.
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FIN303 msdamsaulia 3(3-0-6)

(Credit Management)

JT1L9ALARY © FIN 201 n17131551
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Importance of credit management at present; types of credits; consumer credit;
commercial credit; sources of information for credit analysis; information collection for credit

decisions; debt collection methods; legal procedures of debt collection; and case study analysis.

FIN 304 mMSAamMsMSLIU 3(3-0-6)

(Financial Management)

T1L9ALARY : FIN 201 N1713UgaNA

husnglunigvingsna A388950199N199N59NA m’iﬁﬁmméﬁmim?ﬁu WALlA
N193ANNIRUN UMY UL RUan @ﬂwﬁ AuANALMAe Aunindnnng (susaanaae) nels
gonunsafutiueunaslainviven m@ﬁmmﬁuummx%u TTETAUNIAN ] ultuneRuiluua
nansenurasulaung Ruiiung N17AILIINAANITLAZAMNANLUALTEINANIT

Objectives of firms; ethics; financial functions; techniques of working capital
management; cash management; accounts receivable management; inventory management;
fixed asset management (capital budget management) under certain and uncertain situations;

short-term financing; long-term financing; dividend policy; mergers; and business failure.

FIN 307 AaIAMINULAZEILUMSNEY 3(3-0-6)
(Financial Markets and Institutions)
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Roles of money; principles and functions of money; structures of financial mar-
kets and financial institutions in money market; capital markets; stock markets; operational

policies; and problems of financial institutions.

FIN 308 mMS3LASISMILMSRU 3(3-0-6)

(Financial Statement Analysis)
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Objectives and evaluation of financial statement; basic concepts of accounting
principles; form of financial statement; benefits and limitations of financial statement; disclo-
sure of financial information; adjustment; impacts of techniques and limitations; reports and
problem-solving analysis of inancial positions; analyses of multi-industry statement according

to International Financial Reporting Standards (IFRS); and case study analysis.

FIN 309  “aNMSaInY 3(3-0-6)
(Principles of Investment)
IT1LNALARY : FIN 201 N17491g379
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Definition of investment; importance of investment; investment planning; types
of securities; securities markets; securities trading methods; sources of investment infor-
mation; risk and return in securities investment; valuation of securities; financial analysis for
investment decisions; basic portfolio management; asset allocation; portfolio performance
measurement; investment case study analysis; stock trading simulation programs; and the-

oretical and practical stock analysis in digital era.

FIN 310  mganmamsiiuszningilszing 3(3-0-6)

(Multinational Financial Management)
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International balance of payments; international monetary system; foreign ex-
change markets and exchange rates; corporate strategies and foreign investment; exchange
rate forecasting for international trade finance; financial exposure management; risk man-

agement in international finance operations; and multinational financial management.

FIN 411 masamsanauidasuazmsilssiuss 3(3-0-6)
(Risk Management and Insurance)
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Risk management principles and practices; nature and processes of risk manage-
ment; classification of risks; risk management decision making; methods of risk management
selection and application; operating principles of various types of insurance; functions and
responsibilities of insurance companies; investment of insurance companies; insurance rate
calculation; insurance coverage responsibilities; case study analysis; and basic knowledge

of insurance technology.

FIN 412 MIMNUHULAZAILANNIIMSIEY 3(3-0-6)

(Financial Planning and Control)
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Importance of financial planning; processes of financial planning; financial fore-
casting techniques; financial goal setting; firm analysis for planning and control; financial
planning using budgeting and alternative methods under various scenarios and sensitivities;
control, monitoring, and evaluation of operations with financial plans; uses of financial instru-

ments in decision making; and financial statement analysis for decision making.

FIN 413 msussiiuyam@unindyniamsitu 3(3-0-6)

(Financial Asset Valuation)
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Types of financial instruments including equity, fixed income, and derivatives;
mechanisms and characteristics of equity instruments; mechanisms and characteristics of
fixed income instruments; mechanisms and characteristics of derivative instruments; valuation
techniques for financial instruments; returns on financial instrument investments; and risks

associated with financial instrument investments.

FIN 495 ﬂ'a‘zLﬁuluﬁ@ﬂﬁuw'\qmsf\‘auumms@mu 3(3-0-6)
(Current Issues in Finance and Investment)
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Current financial information and investment topics; discussion of emerging fi-
nancial and investment issues; development of innovative financial instruments; analysis and

evaluation of financial innovations; and application of financial theories in real-world contexts.

LLB 486 NOUA1EMSUSUITEINAUAEETNRTENINUSEINA 2(2-0-4)
(Business Administration and International Business Law)
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Incoterm 2020
Civil and commercial law related to business; criminal law related to business;

business registration; financial reporting; commercial registration; trademark registration;

criminal offenses in business; signboard tax regulations; international commercial law; inter-
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national investment law; customary trade practices; liabilities of business partners; domestic
laws for international trade entrepreneurs; and international trade conventions and treaties

including CISG, MFN, NT, and Incoterms 2020.

BBA 400 TAF99IUMNIMSUTUNSESTA 3(3-0-6)

(Business Administration Project)
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Business administration project selection; business plans or research projects
related to professional knowledge; integration of learning experiences; emphasis on crea-
tivity and application in real work situations; and project presentation to committee before

graduation.

BBA 492 @WNAANEN 6(0-35-18)

(Cooperative Education)
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Internship in related fields; placement in selected organizations as employees;
minimum duration of 16 weeks or 4 consecutive months; completion of assigned tasks and
organizational duties; submission of weekly daily records to supervisors; and evaluation by

both organizations and academic advisors.
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BBA 498 msenau 1(0-35-18)

(Internship)
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Internship at professional institutions or agencies after completion of required course

works; alignment with students’ interest and fields of study; minimum of 6 weeks or 210 hours

of training; and supervision and evaluation by academic program.
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(Modern Personal Finance)
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Financial management of individuals in present age; inancial concepts and plan-
ning financial management systems; income and spending plans; preparation of personal
financial statements; personal credit management; financial planning for housing, vehicles,
and savings; investment principles and financial instruments; life and health insurance; per-
sonal income tax; retirement planning and wills; techniques for managing household assets

and debts; and financial institutions and their relationships with individuals and organizations.
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FIN 302  msandunusuiamswditdlugnfana 3(3-0-6)

(Commercial Bank Operation Digital Era)
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Traditional and electronic banking in Thailand; roles in supervision of commercial
banks; operation of commercial banks; evolution of commercial banking systems in Thailand;
relevant laws, regulations, and structures; commercial banking policies and management;
commercial bank risk management; liquidity management; management of non-performing

loans (NPLs); commercial banking services; and commercial bank accounting.

FIN 419  mMsaAs1zi3alsunumiamsiau 3(3-0-6)
(Quantitative Analysis in Finance)
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Applications of mathematical techniques in finance; probability in finance; linear
programming; graphic and algebraic methods in finance; and uses of computers in financial

analysis and decision-making.

FIN 420 mM9aAMSAILUMSIIU 3(3-0-6)

(Financial Institution Management)
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Objectives of financial institutions excluding commercial banks; structures and func-
tions of non-bank financial institutions; fund management and fund utilization techniques;
liquidity maintenance for economic system stability; current problems of financial institutions;

and proposed solutions for financial institution issues.

FIN 424  maRuilamsindnuazdsaan 3(3-0-6)
(Import-Export Financing)
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Principles of international trade; import restriction measures; export promotion
measures; financial methods for import and export; and financial institutions related to import

and export.

FIN 428  mMIaaMSaANNIALaMIMaRu 3(3-0-6)
(Financial Risk Management)
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Derivative securities and derivative securities market; financial futures and options;

commodity trading; institutions related to derivatives and commodities; trading procedures;

securities valuation models; types of financial risks; hedging techniques; risk management

in derivatives; and applications of derivative instruments.

FIN 429 9AINSTUNIIMASLIU 3(3-0-6)
(Financial Engineering)
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Design, development, and implementation of innovative financial instruments;
systematic financial problem-solving processes; concepts and applications of financial instru-
ments; options, forward contracts, futures, and swaps; creative thinking in inancial strategy;
strategies for using financial instruments; asset and liability management; hedging and risk

management; and arbitrage techniques.

FIN432  Audalasamsuasmsdnmanmiuldles 3(3-0-6)
(Project Finance and Feasibility Study)
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Principles and approaches for implementing project finance transactions; credit
assessment; deal structuring; negotiation and documentation of financing; planning and
executing strategic project finance deals; analysis of technical, financial, and market issues;
estimation of required resources including investment, time, personnel, and finance; and

evaluation of expected return on investment.

FIN 435  msiszifiugannlalddunindnamsitu 3(3-0-6)
(Non - Financial Asset Valuation)
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Techniques of asset valuation; market analysis in valuation and development
processes; legal and political analysis; approaches to assets valuation; roles of valuation in
asset and real estate investment; government regulation of appraisers; in-depth analysis of
major valuation models used to price and analyze assets and real estate; valuation meth-
odologies; standard price lists; examination guidelines for property valuers in Thailand; pro-
fessional practice guidelines; criteria and requirements; professional standards and ethics;

and examinations and registration.

FIN 436 MSaAMIANNNIAT 3(3-0-6)

(Wealth Management)
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Philosophy, process, and people in wealth management; fiduciary and professional
standards; client goals and constraints; risk management; data gathering and analysis; client
education; investment theory; lifetime financial advice (human capital, asset allocation, and
insurance); theories of optimal life-cycle saving and investing; portfolio optimization; future
of retirement planning; investment policy statement; portfolio management; performance

appraisal and evaluation; and selecting investment managers.
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FIN 490  @NNUIMIIMSIRULATMTAINY 3(3-0-6)

(Seminar in Finance and Investment)
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Developing skills in practical financial decision-making in view of today’s business
environment, case study of finance and investment problems to analyse by integrating

experience; all areas of case studies in finance are required in the analysis and make decision.

FIN 491  28neg1mMsIR8N1amsLau 3(3-0-6)

(Financial Research Methodology)
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Financial research methods; statistics used in financial research for financial
decision making; and analysis of financial problems in real situations of financial markets

and business sectors..
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ACC 100 mM9iTTMSRU 3(3-0-6)

(Financial Accounting)
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Principles of accounting and financial statement; accounting process; financial
statement preparation process; service business; merchandising business; financial assets;

principle of financial statement analysis and decision making.

FIN201 mslqugasna 3(3-0-6)
(Business Finance)
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Importance and goal of financial management, forms of businesses which are
important to financial management, the role and business ethics of financial manager, principle
of financial analysis and planning, capital allocation, procurement of short-term, intermediate,

and long-term capital, project analysis, capital structure, cost of capital, and the dividend

policy.

FIN203 msRudiuynnaaNelu 3(3-0-6)

(Modern Personal Finance)
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Financial management of individuals in present age; financial concepts and plan-
ning financial management systems; income and spending plans; preparation of personal
financial statements; personal credit management; financial planning for housing, vehicles,
and savings; investment principles and financial instruments; life and health insurance; per-
sonal income tax; retirement planning and wills; techniques for managing household assets

and debts; and financial institutions and their relationships with individuals and organizations.

FIN303 msdamsaulia 3(3-0-6)
(Credit Management)
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Importance of credit management at present; types of credits; consumer credit;
commercial credit; sources of information for credit analysis; information collection for credit
decisions; debt collection methods; legal procedures of debt collection; and case study

analysis.

FIN 307 maIAMSNULAZAn1IvMSNHY 3(3-0-6)

(Financial Markets and Institutions)

LMLMI09E1 HAnNMTuAsT AU sGulATa s TN s BuLaYAaIA
N1IRU ANEUL NANNTT WAZIALLUANITANHINIUIANRAIANITRULAZADN T UNNTRK I URaA [R1
AAAYULATAANAnANNINe oyun wazulengfeafunias funugessnuniafiusng I
Teiennzatnsdanudadiaais uazganmnisallutsemelne

Roles of money; principles and functions of money; structures of financial mar-
kets and financial institutions in money market; capital markets; stock markets; operational

policies; and problems of financial institutions.
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FIN 309  uanmMsaevu 3(3-0-6)
(Principles of Investment)
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Definition of investment; importance of investment; investment planning; types
of securities; securities markets; securities trading methods; sources of investment infor-
mation; risk and return in securities investment; valuation of securities; financial analysis for
investment decisions; basic portfolio management; asset allocation; portfolio performance
measurement; investment case study analysis; stock trading simulation programs; and the-

oretical and practical stock analysis in digital era.

FIN 411  msapmsanuidesuazmsilsenuns 3(3-0-6)

(Risk Management and Insurance)
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Risk management principles and practices; nature and processes of risk manage-
ment; classification of risks; risk management decision making; methods of risk management
selection and application; operating principles of various types of insurance; functions and

responsibilities of insurance companies; investment of insurance companies; insurance rate
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calculation; insurance coverage responsibilities; case study analysis; and basic knowledge

of insurance technology.

FIN 436 mM3aAMSIAMNITIAS 3(3-0-6)

(Wealth Management)
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Philosophy, process, and people in wealth management; iduciary and professional
standards; client goals and constraints; risk management; data gathering and analysis; client
education; investment theory; lifetime financial advice (human capital, asset allocation, and
insurance); theories of optimal life-cycle saving and investing; portfolio optimization; future
of retirement planning; investment policy statement; portfolio management; performance

appraisal and evaluation; and selecting investment managers.
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(Multinational Financial Management)
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International balance of payments, international monetary system, foreign ex-
change markets and exchange rates, corporate strategy and foreign investment, exchange
rate forecasting for international trade finance, financial exposure management and risk man-

agementin international finance operation, including the multinational financial management.

IBA210  mMSAAMSEINATENINUTLINA 3(3-0-6)

(International Business Management)
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The roles and significance of international business management; related
problems, challenges and strategic solutions; political, legal, taxation, and cross-cultural
factors; operations and management of multinational enterprises; issues related to globali-
zation; roles, functions, and importance of international trade organizations; essential skills

and knowledge of personnel in international business management; and case studies.
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(International Marketing Strategies)
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Definition and importance of international marketing operations; the role of
the international marketing environment at both macro and micro levels; consideration of
consumer behavior; opportunities and challenges in international marketing; international
marketing research; market segmentation, target market selection, and product positioning;
formulation of marketing mix strategies; value creation and brand management; methods of
entering foreign markets; information system organization; building competitive advantage in
marketing; as well as planning, organizing, managing, and controlling international marketing

activities.

IBA 212  msanmsiaaganduazidguniussudnedszine 3(3-0-6)

(International Supply Chain and Logistics Management)
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Definition, roles, and importance of international supply chain and logistics
management, including trends, key trade routes, and their utilization. Includes planning, design,
forecasting, and order management; procurement, production, delivery, shipping and

transportation, and insurance; inventory and warehouse management; packaging; materials
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handling; returns management; control and constraints within the supply chain system; and

other support services for international delivery.

IBA 213 MSAAMITINIRUETTN 3(3-0-6)

(Cross Cultural Management)
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Concepts and theories of management in the context of cultural diversity; with
a focus on the rapidly changing landscape of international business; cultural dimensions
that impact organizations; communication; negotiation; diverse team building; and conflict
management; analysis of business case studies to develop decision-making skills; ethical
business practices; and appropriate cross-cultural management approaches to enhance

effective collaboration in multicultural environments.

IBA 311 walulagdusumsanmsgsnassuinelssina 3(3-0-6)

(Technology for International Business Management)
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Fundamental concepts and the critical role of technology in driving and managing
international business; emphasis on technology management processes, including identifica-

tion and selection of appropriate technologies to evaluation of investment returns; enhancing
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competitiveness and adapting to rapidly changing business environments; application of
technologies such as e-commerce and development of international online business chan-

nels; knowledge applied to improve efficiency and create opportunities in global business.

IBA 312 wimnssauwaznagvsmsuastuszaulan 3(3-0-6)

(Innovation and Global Competitive Strategy)

ATNALNAY : MAI202 aNANITUASNITIANT

LLmﬁmLmzﬂa?zmumiﬁmmmvmmﬁmiuu??ummﬁq@ﬁ@ﬁLﬂ?ﬂlﬂuLLﬂmaﬂNmmﬁq
TaentiunnsldudmnssudueiasiielunisaiauazinmanaldnBanlunnsudedussulan
ATALAQNNITALATIZANNUNNIININGINA NAENENNTULINTUIWNAUIUITIE WazNITLEINg
TINALNT IUITALBIANT G379 WAZWINT e Aiunng wAzsTiUNAYNEAARTY
ANEFA lURaNAlan

Concepts and innovation development processes in the context of rapidly chang-
ing business environments; with a focus on using innovation as a tool to create and sustain
global competitive advantage; covers business situation analysis, international competitive
strategies, and strategic management at the corporate, business, and functional levels; sup-

ports the planning, implementation, and evaluation of strategies for global market success.

IBA 313  MSAAMSIMIAIRBNLALUILTN 3(3-0-6)

(Export and Import Management)
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Roles and responsibilities of export and import; agencies and organizations
involved in export and import; procedures for exporting and importing; documents required
for export and import; international trade payments; delivery terms (Incoterms); customs laws;

tariff classifications; customs procedures; insurance; and export promotion measures.
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IBA 315 mi'ﬁ“mmsm'mLﬁmﬁﬁw}'uqiﬁ@s:ijﬂs:mﬁ 3(3-0-6)

(Risk Management for International Business)
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Risk management principles for international business, including the comprehensive
risk management process: identification, assessment, response, control, and monitoring;
emphasis on risks specific to the international context such as political and legal risks;
economic and financial risks (including exchange rate fluctuations); cultural risks; operational
risks in the global supply chain; and reputational risks; analysis and planning of effective and

sustainable responses to challenges in international business.

IBA 490  ANNUIMIIMSIUTUNTETMRTENINUSEINA 3(3-0-6)

(Seminar in International Business Administration)
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Studying and analyzing current critical issues, events, and problems impacting
international business management; covering concepts and problem-solving methodologies
in various aspects of international business administration, including marketing planning,
organizational management, human resource management, financial management, legal

regulations, trade barriers, and technology; also addressing contemporary issues such as
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sustainability, digital development, and geopolitical conflicts; emphasizing applying knowl-
edge and understanding of international business gained from previous courses to analyze
and resolve problems presented in case studies, alongside discussing and presenting key

topics in international business management.

LLB 486 NOUAEMSUTUITEINAUASETNRTENINUTEINA 2(2-0-4)
(Business Administration and International Business Law)
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Incoterm 2020
Civiland commercial law and criminal law related to management of the business

sector such as business registration, financial reporting, commercial registration, trademarks;

criminal offenses, signboard taxes; international commercial and investment laws, customary
trade practices, liabilities of business partners, domestic laws for entrepreneurs of interna-
tional trade, international conventions, treaties, or joint communiques, such as CISG, MFN,

NT; and Incoterms 2020.

BBA 400 1AS99IUNINIMSUTUISETTA 3(3-0-6)

(Business Administration Project)
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Business Administration Project by selecting the forms of project or business
plan or research which relate with professional knowledge that studied by integrating
experience; by emphasizing creativity for the advantages of applications in working situations;

by presentation to the committee before graduation.
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BBA 492 @&WNAAN® 6(0-35-18)
(Cooperative Education)
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Internship in the related area with your study in a selected organization like an
employee of that organization for at least 16 weeks or 4 consecutive months, each student
will complete particular task and organization task: daily records must be done and submitted

weekly to the supervisor and project is also evaluated by the organization and the advisor.

BBA 498 msHnuU 1(0-35-18)
(Internship)
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After completing the required courses, the students have to serve as apprenticeship
from various institutions or professional organization enhance the experience at least 6 weeks

or 210 hours.
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IBA 314  mMSAAMSEINALUNEINGR 3(3-0-6)

(Business Crisis Management)
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Concepts of risk and current risk situations; fundamental elements of organizational
risk and risk management cycles; including assessing the impact of risk on management;
developing risk planning and management processes; covering basic principles of crisis
management and various types of crises, such as those from disasters, epidemics,
technology, reputation, economy, politics or wars; including recognition, control, resolution,
and methods for managing emerging crises; emphasizing the role of communication and the
use of technology in monitoring and response, to build organizational resilience and recovery

post-crisis.

IBA 411  NAENSMIRSNHUARAMUTLAZTIANTEUINNLszINA 3(3-0-6)
(International Product and Price Strategy)
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International product and pricing policies; product design, brand management, pack-
aging, and labeling for international markets; global brand operations; product life cycle and
new product development processes; pricing strategies in international markets, considering
cultural, legal, and financial factors; creation of competitive advantage and response to target

market needs.

IBA 412  msRag1sMsAAIAsEUINssinAluganang 3(3-0-6)

(International Marketing Communication in the Digital Era)
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Roles and components of marketing communication for international business
in the digital era; planning, management, and design of the promotional mix, including ad-
vertising, public relations, sales promotion, personal selling, direct marketing, and online
marketing; strategic adaptation aligned with consumer behavior and needs across diverse
cultural contexts; application of digital tools and platforms to support effective cross-cultural

marketing communication.

IBA 413  mMSLagAN85MRTENINUSEINA 3(3-0-6)
(International Business Negotiation)
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Concepts and principles of international business negotiation; development of

analytical and strategic planning skills for effective engagement with international counter-
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parts; process and techniques for managing negotiation, persuasion, and conflict resolution
in global business contexts; emphasis on ethical conduct and awareness of cultural factors

that influence negotiation dynamics.

IBA 415  38INENMSIRENNEINMATEUINUTENA 3(3-0-6)
(Research Methodology in International Business)
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Principles and methodologies of business research in an international context;
problem identification, research objectives, hypothesis formulation, research design, and
selection of data collection methods appropriate to cultural diversity and international regula-
tions; development of research tools such as questionnaires, data analysis and interpretation

using statistics, report writing, and presentation of international business research findings.

IBA 416  dszaumsnigsnaszuinaszinag 3(1-35-20)

(International Business Experiences)
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Practical experience in international business; observation and study of operations
abroad to understand diverse environments, cultures, and lifestyles; participation in activities
or projects related to international trade or consultancy programs overseas under faculty
supervision; application of knowledge and development of skills essential for working and

living effectively in global business contexts.



Rangsit University Bulletin 2026-2027

NYI1aUUSKHIS

IBA 417  mMSAAMININENNTNYHETEUINLszIna 3(3-0-6)

(International Human Resource Management)
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Concepts, principles, and processes of human resource management in an
international context; international human resource planning and management of labor relations
across countries; relevant international labor laws; roles of international organizations
overseeing human resource practices; work culture and concepts across different countries;
challenges and obstacles in managing human resources in culturally diverse organizations;
application of information technology in international human resource management; trends

and challenges in global human resource management.

IBA 418  DRNANLAZWAIRURIRNNWLIARANNNETNATEUINLszINA 3(3-0-6)
(Landscape and Dynamics of the International Business Environment)
JTILNALUNBY © MAI 201 N179ANIININEINNINYe]
QRYAILATNATRLIANINUWINARNNNgINATENINlszma; Tan1Adml nnssan

NANNIATEFAA wazuansznuTesaden1adann Tauassu nsied ngunie wazmalulad

FAN19ALHLEINA; TLAPITURIUINTUBINITATLATNITAINUIEUI WNLTLINA NITLIUNITIAN

TRANAININGINa Lavilssiiusanasie 1My n1sug atednaedvicldalniu AoudaEiu wazAan

YNen g NsgAans; anudnla LLZ\‘lxﬂﬁ?ﬂa‘/‘]_llfl/QEi‘ﬂ@ﬂ’}‘wLLfJﬂﬁ‘ﬂm%’mﬁiﬁ@‘ﬁLﬂa‘lﬁluLLﬂ@Q‘ﬂﬂN

A3
Landscape and dynamics of the international business environment; globalization,

economic integration, and the impact of social, cultural, political, legal, and technological

factors on business operations; analysis of developments in international trade and investment,

business agreement processes, and contemporary issues such as supply chain disruptions,
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sustainability, and geopolitical challenges; understanding and adaptation to rapidly changing

global business environments.

IBA 499  dsziAusandalaniemsudmsgsnaszudnadszing 3(3-0-6)
(Contemporary Issues in International Business Administration)
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Exploring specialized topics of interest and significance to international business

administration each semester; covering trends, events, technology, or innovations impacting

current international business operations. Topics require approval from the program
committee, enabling students to understand modern, specialized issues and apply them

appropriately.

MAI 323  ASE899NNNETTA 3(3-0-6)

(Business Ethics)
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Ethical business context, definition of ethics in relation to society’s moral codes
and values, ethics m anagement, factors affecting management with ethics, leadership and
ethics in business, obstacles and problems management with ethics. ethical frameworks in a

given situation, ethical decisions im the environment concerns, codes of ethics in business.
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DMC 201 w“#anmM9enaa 3(3-0-6)
(Principles of Marketing)
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Marketing concepts, Marketing theories, Marketing tools, Marketing environment,
Market segmentation, Targeting, Product positioning, Consumer behavior, Marketing
management, Marketing information systems, Product types, Marketing mix, Pricing policies,
Pricing strategies, Distribution channels, Marketing promotion, Marketing ethics, Data-driven
marketing, Customer journey planning and design, MarTech applications, Digital platforms,
Sustainable marketing, and Ethics for new-generation consumers to prepare students for a

comprehensive understanding of the modern marketing landscape.

IBA 210 msapmMegsnaseniLlseina 3(3-0-6)
(International Business Management)
11 9AUNRY - MAI 202 84ANITHASNI79ANT
UNUINLATANNAIATYTBINITAANITGINATENTNNLTENA ﬁmmﬁtﬁlm%umz
nagms aansufitloyun dadaduniailes nguung N1 uardmusssnduTR n19an e
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The roles and significance of international business management; related prob-
lems , challenges and strategic solutions; political, legal, taxation, and cross-cultural factors;
operations and management of multinational enterprises; issues related to globalization; roles,
functions, and importance of international trade organizations; essential skills and knowledge

of personnel in international business management; and case studies.

IBA 211  magnsmMsaaIAssudelszina 3(3-0-6)

(International Marketing Strategies)

ATNALUNBY : DMC 201 YANNI17ARA
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Definition and importance of international marketing operations; the role of
the international marketing environment at both macro and micro levels; consideration of
consumer behavior; opportunities and challenges in international marketing; international
marketing research; market segmentation, target market selection, and product positioning;
formulation of marketing mix strategies; value creation and brand management; methods of
entering foreign markets; information system organization; building competitive advantage in
marketing; as well as planning, organizing, managing, and controlling international marketing

activities.

IBA 212  msapmsiaasanduazldalniuseninadszina 3(3-0-6)
(International Supply Chain and Logistics Management)
ARNUHNIE LUNUIN ANANATYIBIN1aANavaaidgLnuLazlafamndszndns
Uszma santanwaiaesanunisnivaznisldusz lomireadunemdn neneuEu nseanwuL
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Definition, roles, and importance of international supply chain and logistics
management, including trends, key trade routes, and their utilization. Includes planning,
design, forecasting, and order management; procurement, production, delivery, shipping and
transportation, and insurance; inventory and warehouse management; packaging; materials
handling; returns management; control and constraints within the supply chain system; and

other support services for international delivery.

IBA 213  MSIAMITNNIBMUETTN 3(3-0-6)

(Cross Cultural Management)

WUAAALATNYHAIUN99ANT LULTLNBIANHNNAINNAIEN TN UETIN TR
Lﬁu@mum@ﬂim\iﬁﬁﬁ@afwdwﬂimm’ﬁlLﬂ?ﬂlﬂuLLﬂm\mﬂNa‘qu‘% ATALAQNNAN TR UETIN
ﬁ%‘i\‘]ﬁi@ﬁi‘ﬂ‘ﬂﬂﬁﬂﬁ‘ ﬂ’]ﬁ‘?ﬁl@@’\? N191233158984 mm%‘wﬁmmﬁumﬂmw LATNIIIANITAINN
dpu el '3Lmﬂzﬁmtﬁﬁﬂmmqqa‘ﬁ@Lﬁ@ﬁwmﬁﬂmmﬁ‘ﬁmaﬂ@ WFDNTUUTLUININITALTY
99Nat9NATEIIN LATNIIAANITTUEITNI N Rat NNz AN iesulsyansninly
N19NNUINAU L ULTUN AT BN UE 798

Concepts and theories of management in the context of cultural diversity; with
a focus on the rapidly changing landscape of international business; cultural dimensions
that impact organizations; communication; negotiation; diverse team building; and conflict
management; analysis of business case studies to develop decision-making skills; ethical
business practices; and appropriate cross-cultural management approaches to enhance

effective collaboration in multicultural environments.

IBA 312 wimnssuuaznagnsmsuaeduszauian 3(3-0-6)
(Innovation and Global Competitive Strategy)
ATILNALNDY ;. MAI 202 BNANITILAZNITIANIT
LLmﬁmLL@zﬂﬁ‘zmumﬁiﬁwmur‘fmﬂﬁusluu?um@m;iﬁmﬁLﬂ'ﬁﬂuLLﬂ@q@ﬂwmmgfq
Taensiunnslduinnssuilueiesiialunisaireuazinenanul g Beulunisuddussdulan
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concepts and innovation development processes in the context of rapidly changing
business environments; with a focus on using innovation as a tool to create and sustain global
competitive advantage; covers business situation analysis, international competitive strategies,
and strategic management at the corporate, business, and functional levels; supports the

planning, implementation, and evaluation of strategies for global market success.

IBA 313  MSAAMSIMIAIRDNBALUNLTN 3(3-0-6)

(Export and Import Management)

‘]_I‘VI‘LI’W]LLﬂzﬁﬁﬁﬁm‘ﬂ\‘]ﬂ’]ﬁ‘ﬁﬂ‘ﬂﬂﬂLL@S‘IE”I L°i|l’1 PULNULATA ﬁrﬂﬁ“ﬁ LﬁIHQ%@\‘]ﬁ/‘UﬂW?@'Q
sanuazihidn funeulunisdeeanuazingn nansdmiunisgseanuaziingn nstiss
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AANING WoNN9AANING NM9Llseiunie NIRINNsAAsINId9Ran

Roles and responsibilities of export and import; agencies and organizations
involved in export and import; procedures for exporting and importing; documents required
for export and import; international trade payments; delivery terms (Incoterms); customs laws;

tariff classifications; customs procedures; insurance; and export promotion measures.

IBA 315 mi'ﬁ“mmsm'mLﬁmﬁﬁw}'uqiﬁ@s:ijﬂs:mﬁ 3(3-0-6)

(Risk Management for International Business)

ATNALNAY : MAI 202 BNANITULAENITIANIT
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puTmelugsiaszineUsemaldeeeiiszAvinmuasdtiu

Risk management principles for international business, including the comprehensive
risk management process: identification, assessment, response, control, and monitoring;

emphasis on risks specific to the international context such as political and legal risks; economic
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and financial risks (including exchange rate fluctuations); cultural risks; operational risks in
the global supply chain; and reputational risks; analysis and planning of effective and sus-

tainable responses to challenges in international business.

IBA 416 ﬂsmumirﬁqiﬁqswdwﬂszmﬁ 3(1-35-20)

(International Business Experiences)

dszaunisniasslugsiasendnetlseing; nsAnsuazdunanisainisaniiveu
Tusinstlszmatiiadinlagnmuanden Fausssy uaznsldFRnTiLansnaiu; nnatidausanly
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Practical experience in international business; observation and study of
operations abroad to understand diverse environments, cultures, and lifestyles; participation
in activities or projects related to international trade or consultancy programs overseas under
faculty supervision; application of knowledge and development of skills essential for working

and living effectively in global business contexts.

MAI 202 BIAMSWASMSIAMS 3(3-0-6)
(Organization and Management)
DNFINNNNNITAANIT ANHOLZBIANE NANNNITANIT UWIIARLATNEINNN1IANTS

ANTNLIAFDNNINITAANIT N1FINLNY NIFFABIANNT NIFENIUATNNLEU N1FAILAN

NN99ANIT ATLFTTNNNNITAANIT LAZANNTUNATELADAIAN
An overview of management, characteristics of organizations, principles

management, fundamental concepts and theories of management, organizational environ-

ment, planning, organizing, leading and leadership, controlling, management, managerial

ethics, and corporate social responsibility.
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AMIW-L9AL 36 uuUEnNA
DMC 202 WaanssHgUsLnALARAYA 3(3-0-6)
(Consumer Behavior in Digital Era)
27119AUNAYR : DMC 201 “anMsmAanm
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Roles and importance of consumers in the digital era, models of consumer behavior,
consumer segmentation, omnichannel behavior, digital media usage, factors influencing consumer
decision making, importance of consumer research, cultural influences, social class, family, reference
groups, hierarchy of needs, motivation, involvement, perception, learning, attitudes, attitude
change, personality, consumer information processing, types of purchasing decisions, consumer
decision-making process, influence of online reviews, user-generated content (UGC), digital crisis
factors, strategies for crisis management using digital tools, use of Al, recommendation systems,

personalization of consumer choices.

DMC 204 MSAAMSTTRININMIARIAUALTNNALLTU 3(3-0-6)

(Marketing Channel and Supply Chain Management)

11L9ALARY © DMC 201 uann13aain
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Supply chain concepts, supply chain analysis, factors influencing supply chain op-
erations, transportation management, warehousing, inventory control, logistics documentation,
distribution data handling, organizational structure of transportation departments, freight policies,
insurance and claims, packaging, storage, material handling, partner relationship management,
digital technologies in supply chain, tracking systems, channel efficiency, sustainable logistics

development, marketing strategy alignment.

DMC 205 nagvnimsas19nsIRuAILazMImMuUATIAT 3(3-0-6)

(Branding and Pricing Strategies)

FTUNAUNDY © DMC 201 UANNI17HA1A
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Definition and significance of branding, brand components, brand identity, brand
strength, brand value creation, product development planning, service development planning, in-
ternal pricing factors, external pricing factors, pricing processes, pricing methods, price adjustment
strategies, brand management in digital environments, brand management on online platforms,
consumer behavior data, market trend analysis, technology-driven pricing design, psychological

pricing strategies, brand loyalty creation, modern pricing strategies for the digital era.

DMC 301 naqwémsé’mmsmiﬁamﬂuqﬂﬁ%ﬁa 3(3-0-6)

(Communication Management Strategies in Digital Era)

T1NAUARY © DMC 201 uann13aain
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Nature and importance of marketing communication in the digital age, brand
communication in online businesses, product promotion, brand promotion, online and offline
platforms, integrated communication strategies, creative content marketing, digital communication
tools, social media marketing, email marketing, influencer marketing, advertising media development,
marketing campaign planning, types of e-marketing, measurement of digital communication effec-

tiveness, evaluation techniques, consumer experience analysis, business performance outcomes.

DMC 302 MSARIALANLATIBNUBTTNLLSLNA 3(3-0-6)
(Global Marketing and Consumer Culture)
ATINALNAY © DMC 201 YaNN1760A10
fladefifuasaniavinisnaaselszmalugapaia n1etszdu nisfadula @
WARTUTT 317 N3RRAs NsduASHNIIRANA NsTuds Metsziuse NNIU9IRALIA NNFRBNULIL
N3LUFUAY24gINA LUAAAFNLTUNA NIRINITALETUNITAILANAUAIBEN LA AWAEN N19ATFNY
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Factors affecting international marketing, digital payment systems, product decisions,
pricing decisions, communication strategies, promotion strategies, transportation and logistics,
international insurance, packaging for global markets, design adaptation, export and import regulations,
international trade policies, trade organizations, social influences, cultural influences, religion and
lifestyle, national mindsets, cross-cultural consumer behavior, global consumer trends, brand

identity development, digital platforms in global marketing.

[ a a
DMC 304 msammsmsailaniazmsarlanaianmsating 3(3-0-6)
(Retailing and E-Retailing Management)
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Types of brick-and-mortar retail businesses, retail operations, business registration,
product delivery methods, payment systems, trust building, credibility evaluation, retail business
policy, retail location strategy, electronic retail business models, consumer behavior in e-retailing,
comparison of physical and electronic retail formats, retail business trends, customer experience
management (CEM), omnichannel retailing, digital technologies for competitive advantage, ap-
plications of Al and big data analytics, customer data platforms (CDP), personalized marketing,

sustainable and socially responsible retail practices, case study analysis in digital retail contexts.

DMC 305 msaamsgsnaunsulad 3(3-0-6)

(Franchise Management)

AT1MNALNAY © DMC 201 YANN17AAA
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Franchise business concepts, franchise management processes, principles of franchis-
ing, franchise policies, franchise strategies, feasibility analysis, business opportunity development,
franchise business model design, franchise structure planning, domestic expansion, international
expansion, franchisee selection, franchisor-franchisee relationship management, legal consid-
erations in franchising, ethical standards in franchising, professional codes of practice, digital

technologies in franchise operations, innovation in franchising.

DMC 403 MSILATIEHARIALAZIAEARIARANA 3(3-0-6)
(Market Analysis and Marketing Research in Digital Era)
9111 NAUNBY © DMC 201 MANNI7AR19
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Definitions of marketing research, scope of marketing research, types of marketing
research, research processes, benefits of marketing research, data collection methods, survey
design, sampling techniques, data analysis for marketing decisions, consumer data analysis,
digital media analytics, social media platform analytics, digital media research techniques, online
research tools, automated analytics systems, data visualization for decision-making, academic

research skills, research publication preparation.

DMC 404 m'm'mLLNummmmxnaqwémsmmmﬁ%ﬁa 3(3-0-6)

(Marketing Planning and Digital Marketing Strategies)

JT1UNAUNDY © DMC 201 YaNNI17H0A19
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Definition, the importance of digital marketing planning, and good characteristics of
marketing planning is required for this course. Topics will include marketing planning process, sales
forecasting, situational business analysis, industrial analysis, objective setting, marketing strategy
and program settings, budget setting, and implementation and control, meaning, the roles, and the
elements of digital marketing strategy. The course also expects the students to know and capably

implement the strategic marketing plan in the real business environment in the future.

DMC 490  ANNUINNIMIARIARANALASUIANTINMIADENT 3(3-0-6)
(Seminar in Digital Marketing andCommunication Innovation)
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Application of digital marketing concepts, application of communication innovation
principles, analysis of business problems, development of strategic solutions, contemporary
marketing issues, data-driven decision-making, integration of digital marketing and omnichannel
retailing, consumer behavior insights, collaboration with external partners, brand engagement,
startup collaboration, nonprofit partnerships, strategic business planning, English-language busi-
ness pitching, strategic analysis skills, professional communication, teamwork development, career

readiness, project-based learning, professional mentorship.

LLB 486  NOUAIEMILIUITEINAUALEINRTENINLSTINA 2(2-0-4)

(Business Administration and International Business Law)

NOUNEUIL ATl LL@xﬂgummmm&mﬁ'Lﬁ'm%mﬁumiﬁmﬁmmﬂmmmzﬁ'fsu
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NOUNIENNNIIATUATNIAYHIEINassinA seasitianU R340 ponFuRnTeesAn noysne
syndnalszima vsanguunaainalugtlaesendnyny ausdoyoyn vive Joint Communique feaiunns
AMAZNITAMUIENINNLTENA 819 CISG, MFN, NT Wag Incoterm 2020

Civil and commercial law and criminal law related to management of the business
sector such as business registration, financial reporting, commercial registration, trademarks;
criminal offenses, signboard taxes; international commercial and investment laws, customary trade
practices, liabilities of business partners, domestic laws for entrepreneurs of international trade,

international conventions, treaties, or joint communiques, such as CISG, MFN, NT; and Incoterms 2020.

BBA 400  lASIMUNIMSUTMNSESTA 3(3-0-6)

(Business Administration Project)

FmisAunew : WhdnAnsinianisdnsgaiiig
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ThAnszTamisianisilldszgnsldlunisvinnu nieniiauanasusanmenssinig naudsa
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Business Administration Project by selecting the forms of project or business plan
or research which relate with professional knowledge that studied by integrating experience; by
emphasizing creativity for the advantages of applications in working situations; by presentation to

the committee before graduation.

BBA 492  @WNAANEN 6(0-35-18)

(Cooperative Education)

FlAUNeY : uinAnsIanenaeLFusgsnanIANIANIgAYE

uasiinsaiaaeazaysiiosnds 3.00
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LazvanansdfEne

Internship in the related area with your study in a selected organization like an
employee of that organization for at least 16 weeks or 4 consecutive months, each student will
complete particular task and organization task: daily records must be done and submitted weekly

to the supervisor and project is also evaluated by the organization and the advisor.

BBA 498 msenu 1(0-35-18)
(Internship)

ATNAUNeY - AeNIvidisRnazanddeendd 80 widaenm
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After completing the required courses, the students have to serve as apprenticeship
from various institutions or professional organization enhance the experience at least 6 weeks or
210 hours.
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DMC 207 m‘a‘ﬁ%”mﬂ@umuﬁm\‘imimmﬂLL@zﬁ@ﬂ’MN@@‘iﬂﬂﬁ 3(3-0-6)
(Content Marketing and Social Media)

saEae NN3aEns @nm'f]Lﬁ@mmﬁ@ﬁaﬁaiuummgﬂLL‘uu nadaudamnulaeEn
Laztlsr NN sde Aaa NsREmuNTNEYNsReaNsN IR AATA N1sneuNLA RATAEMILAS
dennaeula nagninsmansifevnaaria uaznsdiinm

Creative content fundamental, digital content creation, digital copy writing,
developing creative skills for internet communications and digital media, digital media planning

for social media, digital content marketing strategies and case studies.

DMC 208 MSAAMSESNALTMIUALGINALULING 3(3-0-6)

(Service and Entertainment Management)

ANUNIE JULLLGINAUTNNTULATEINATUMY N1saF N InaN®al N13a519AN
WANFNG N1ILFNTIGNAT NALNENIIAAIARINTLGINALINTUATEINALUIN NOUNIE ATLTITUUAY
a3t8991 luN19LsEnaLgIna

Definition and type of service and entertainment businesses; image management;
differentiation; customer service; strategies for service and entertainment businesses; legal, moral,

and ethical concerns in business.

DMC 209 msda@3umsangsinudanana 3(3-0-6)

(Digital Sales Promotion)

LUIAANNTANETUNNTTN8RE194519499A Uszinneaanisdadiunigeng nnseaniuy
LLﬂmﬂfyIﬂi‘Em%u AanssunnIgaEdNnsINe Winstlansdadsunnsanarinudesaiia Mystery Offer
SEO fUNsdd3unsane NNSUANT893195a (naiiennsfidausan Newsletter Cart Abandonment
Recovery Referral Program Loyalty Program N134aa799ulseane n139nRaans 314 1edasile
Favia n9tszifiuls=ANBNTN Nsai AN ARBLLIUS NsReANTRENTsEANBNIN N3N TLAY
AUATUNTUNBLLLARNARAULES

Sales promotion concepts, promotion types, campaign design, promotional activities,

digital promotion tools, mystery offers, SEO-driven promotions, giveaways, gamification, newsletters,
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cart abandonment recovery, referral programs, loyalty programs, budget allocation, performance
measurement, digital tool application, effectiveness evaluation, brand loyalty building, effective

communication, self-designed digital promotion planning.

DMC 210 msAamsmsanida 3(3-0-6)

(Purchasing Management)

mmiﬁmﬁuﬁmﬁumﬁm%@ Mﬁnmi@"m%@ﬁgﬂﬁm fupeu wlung wazAanaslums
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Basic knowledge of purchasing principles purchasing procedures purchasing policies
retail purchasing strategies economic order quantity vendor selection vendor evaluation impor-
tance of purchasing in supply chain negotiation contract management purchasing performance
evaluation consumer data commercial data artificial intelligence recommender systems big data
analytics purchasing systems customer experience strategy supplier relationship management

digital purchasing context ethical purchasing sustainable purchasing business competitiveness.

DMC 211 M3a@nuuuLssN 3(3-0-6)
(Packaging Design)
7119ALNAY : DMC 201 YaNN1964810
u,mmmﬁmLme’hﬁmmmi@@ﬂLmuma‘ﬁgﬁm'ﬁ AYNANAUTURINNTRANKLLLITI
AnusiriuAanssnnman wazdnesng o lulssm denmuanenguaneequssaios n1seeniuy
U939770U97 B9ALITNALURILIITOUIN ma‘miqﬁmeﬁlﬁ@mL@?umﬂ’m NsrudaLaTNNTdIRan N3
TNUNBLAZINAUANALNEN178BNULULUIIAWN
Concept and functions of packaging design; the Relationships of packaging and
other marketing activities and other company departments; Packaging Regulations; Packaging

for sales promotion; Transportation and Exporting; Packaging Design plan and Strategies.
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DMC 212  MSARIANNATIEARANA 3(3-0-6)

(Direct Marketing in Digital Era)

ANHOLE gﬂLL‘uu LL@%Lﬁ%@ﬁ@ﬂﬁiﬁ@ﬂﬁﬂNﬁ]N ﬂ@qwﬁmmmmmqmq ﬁﬁuiﬂg@@”ﬂﬁﬁ
NIRANANNASIENUABRATA ARTANEATY WHLL LARANAEA Tm@ﬁwﬁﬁﬂgqﬁmﬁ?ﬁ'ﬂﬁmmeimﬁmi
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Characters forms and tools of direct marketing, direct marketing strategies, customer
data base, direct marketing tools such as digital media, direct mail, brochure, catalog, telephone,
print media, radio and television, direct selling, media and other medias, direct marketing activities

support services and trend of direct marketing in the future.

DMC 213  WIRNTTUHARNUNUAZMIAIIRTTA 3(3-0-6)

(Product Innovation and Creativity)

ANINUNNE WUIAA ANMILY WASUIlNNUadUdIANTTNNARNAUTILAZN194519a97A
NITLIUNNTATNATIALANADUI YN N19ATIATIAUATLIIUTANTIN WIRNITHNARA UL LEAR1MNTTH
5153113 ANUANIAILAZANNANNIRLIABLIANITH a9AnsLAANIsH NsulAeutasuazusanssy

Definition, concepts, characteristics, and types of product innovation and creativity,
process of creating new product, branding and innovation, role of prototypes, product innovation
in the service industry, failure and risk in innovation, the innovative organization, changes and

innovation.

DMC 214 mimmmﬁamw{hﬁu 3(3-0-6)

(Sustainable Marketing)

wwaRa Ui wazemasuinterlugsia Usslemlitedaumuuazdeay uansy
nunwgsnanugidoulsdaudaanigana gnan dewanden ulaung 10959118 UWATAIINABINITYRY
fapn duasnnazimundann ldninensetneduen Lmzﬁwqu@ﬁ@lﬁ@mﬁu atinasup uazelihy
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Concepits, roles and responsibilities in business; community and society’s benefits;
stakeholders’ impact including customers, environment, government policies, and society needs;
society development by using resources properly; and effective and sustainable business devel-

opment.



Rangsit University Bullefin 2026-2027
INUNAUUSKISSSAY College of business administration

DMC 215 msaaIndusuAuAILasLEMed usLEgans 3(3-0-6)
(Marketing for Products and Services for the Elderly)
ANHMHNELATAINAATYIRNEg9eY W AnssnaesdUTinAggeene luilaqiudinszi
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Definitions and importance of the elderly, the elderly consumer behavior at present,
analyzing the factors affecting purchasing decision of the elderly, creating marketing plan of
products and services for the elderly, brand development strategies, marketing communication via
online and offline medias, content marketing, responding customers’ satisfaction and impression

and loyalty program.

DMC 216 msmmmﬁw%’u‘iﬂwmmaLtazqiﬁqtﬁ@qmnﬁw 3(3-0-6)
(Marketing for Hospitals and Healthcare Business)
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Types and characteristics of hospitals and healthcare business, consumer behavior at

present, analyzing factors affecting consumers’ decision making, market segmentation, targeting

and product positioning, brand development strategies, promoting brands via online and offline

medias, content marketing, responding customers’ satisfaction and impression, and loyalty program.

DMC 217  mMSARIAFINSLESTRAUANEATNTTN 3(3-0-6)
(Marketing for Agricultural Products Sector)
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Definitions and types of agricultural products, business situation of agricultural products

at present, consumer behavior, analyzing factors affecting consumers’ decision making, organiza-
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tions related with agricultural products, market segmentation, targeting and product positioning,
brand development strategies, distribution channel, pricing, promoting products via online and

offine medias, content marketing, responding customers’ satisfaction and impression.

DMC 218 mspaindniugsmavianiisuazlsausaluganana 3(3-0-6)
(Marketing for Tourism and Hotel Business in Digital Era)
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Definitions and types of tourism and hotel business, tourism situation at present,
consumer behavior in digital era, analyzing factors affecting influences on consumers’ decision
making, market segmentation, targeting and product positioning, channel of distribution, pricing,
brand development strategies, promoting brand via online and offine medias, content marketing,

responding customers’ satisfaction and impression, and loyalty program.

DMC 219 msaaIadIusLngNauslnArAaAMIIEaa 3(3-0-6)

(Marketing for Halal Product Consumers)
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Definition and importance of Halal products characteristics of Halal products, Halal
product consumer behavior, procedure and process of Halal logo registration, analyzing the factors
affecting purchasing decision, creating marketing plan of products and services, brand development
strategies, marketing communication via online and offline medias, content marketing, responding

customers’ satisfaction and impression and loyalty program.

DMC 303 msasNANNANNusiugnAnazlilsunsuanuing 3(3-0-6)
(Customer Relationship Management and Loyalty Program)

29119AUNDY :© DMR 201 BUaNNIIRAA
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Customer classification, storing, analyzing and counseling. customer relation managing
and developing, customer satisfying and customer impression, information exchange with customer,
customer satisfaction evaluation, standard in customer relation, information system, technology in

customer relation and Loyalty program.

DMC 311  masnaiasaamatiniszandniwmsaum 3(3-0-6)

(Search Engine Optimization for Marketing)

ATNALNAY © DMC 201 YaNN176810
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Search engine optimization, brand visibility, consumer behavior, search engine al-
gorithms, keyword analysis, content design, on-page optimization, off-page optimization, digital
environment analysis, market segmentation, targeting, product positioning, consumer intent,
analytics tools, artificial intelligence, SEO performance measurement, mobile search optimization,
micro-moments, ethical SEO practices, sustainable SEO practices, digital market competitiveness,

traditional market competitiveness.

DMC 312  MSARIALLLLIRNIZYAARLALMSASIANNIT IAgUSInAlugARana  3(3-0-6)

(Personalization and Customer Insight in Digital Marketing)
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Personalized marketing concept, behavioral and demographic data analysis, dynamic
segmentation, predictive persona, customer persona, empathy map, Jobs to Be Done, customer
motivation analysis, customer journey mapping, touchpoint strategy, web analytics, recommen-
dation systems, tailored offer design, data-driven personalization, workshop-based learning, sce-
nario simulation, strategic customer understanding, data ethics, consumer privacy, personalized

campaign design, digital marketing context..

DMC 313 msaiaszidayaiianagmaigislnaluganaia 3(3-0-6)

(Marketing Data Analytics for Digital Consumer Strategy)
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Foundational concepts, data analysis techniques, consumer behavior, digital marketing,

behavioral data, online data, engagement metrics, data collection, data management, data

transformation, strategic analytics, Google Analytics, Google Looker Studio, Excel, Power BI, data
visualization, data summarization, market segmentation, target setting, campaign design, perfor-
mance evaluation, customerjourney analysis, website performance, data interpretation, consumer

experience, value creation, data-driven analysis, data ethics, responsible analytics, data-driven era.

DMC 401 mMS$aankuUusIuAIlanLarmsanLdnIdua 3(3-0-6)
(Store Design and Visual Merchandising)
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Store decoration design physical store renovation online and offline store design
integration of physical and digital experiences customer experience strategy in retail space light
and color theory store design elements digital product display on websites and social media types
of product display product display planning and preparation marketing effectiveness evaluation
of visual merchandising application of UX Ul principles and omnichannel visual presentation to

enhance connected customer touchpoints and immersive retail experience.
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DMC 201 W“anMsAaIA 3(3-0-6)

(Principle of Marketing)
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Marketing concepts, Marketing theories, Marketing tools, Marketing environment,
Market segmentation, Targeting, Product positioning, Consumer behavior, Marketing management,
Marketing information systems, Product types, Marketing mix, Pricing policies, Pricing strategies,
Distribution channels, Marketing promotion, Marketing ethics, Data-driven marketing, Customer
journey planning and design, MarTech applications, Digital platforms, Sustainable marketing, and
Ethics for new-generation consumers to prepare students for a comprehensive understanding of

the modern marketing landscape.
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DMC 202  WoANsSNHLSLNALARANA 3(3-0-6)
(Consumer Behavior in Digital Era)
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Roles and importance of consumers in the digital era, models of consumer behavior,
consumer segmentation, omnichannel behavior, digital media usage, factors influencing consumer
decision making, importance of consumer research, cultural influences, social class, family, refer-
ence groups, hierarchy of needs, motivation, involvement, perception, learning, attitudes, attitude
change, personality, consumer information processing, types of purchasing decisions, consumer
decision-making process, influence of online reviews, user-generated content (UGC), digital crisis
factors, strategies for crisis management using digital tools, use of Al, recommendation systems,

personalization of consumer choices.

DMC 204 MSAAMSERINNMIARIALRSTWNALILTU 3(3-0-6)

(Marketing Channel and Supply Chain Management)

AT1NALNEY © DMC 201 YaNNI176870
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Supply chain concepts, supply chain analysis, factors influencing supply chain
operations, transportation management, warehousing, inventory control, logistics documentation,
distribution data handling, organizational structure of transportation departments, freight policies,
insurance and claims, packaging, storage, material handling, partner relationship management,
digital technologies in supply chain, tracking systems, channel efficiency, sustainable logistics

development, marketing strategy alignment.
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DMC 205 NagnimsasansIAUAILATMIMUUATIAT 3(3-0-6)

(Branding and Pricing Strategies)

TNAUNAY © DMC 201 BanN176881A
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Definition and significance of branding, brand components, brand identity, brand
strength, brand value creation, product development planning, service development planning, in-
ternal pricing factors, external pricing factors, pricing processes, pricing methods, price adjustment
strategies, brand management in digital environments, brand management on online platforms,
consumer behavior data, market trend analysis, technology-driven pricing design, psychological

pricing strategies, brand loyalty creation, modern pricing strategies for the digital era.

DMC 208 MSAAMSESNALTMIUATEINALULNG 3(3-0-6)

(Service and Entertainment Management)
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Definition and type of service and entertainment businesses; image management;
differentiation; customer service; strategies for service and entertainment businesses; legal, moral,

and ethical concerns in business.

DMC 209  mMSAQa3NMsUNeRIURDARNA 3(3-0-6)

(Sales Promotion in Digital Era)
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Sales promotion concepts, promotion types, campaign design, promotional activities,
digital promotion tools, mystery offers, SEO-driven promotions, giveaways, gamification, newsletters,
cart abandonment recovery, referral programs, loyalty programs, budget allocation, performance
measurement, digital tool application, effectiveness evaluation, brand loyalty building, effective

communication, self-designed digital promotion planning.

DMC 212  MSARIANNATIEARANA 3(3-0-6)

(Direct Marketing in Digital Era)
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Characters forms and tools of direct marketing, direct marketing strategies, customer data
base, direct marketing tools such as digital media, direct mail, brochure, catalog, telephone, print
media, radio and television, direct selling, media and other medias, direct marketing activities

support services and trend of direct marketing in the future.

DMC 215  MSARIAEINSLRUAILASLTMIRIUSUN GRS 3(3-0-6)
(Marketing for Products and Services for the Elderly)
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Definitions and importance of the elderly, the elderly consumer behavior at present,

analyzing the factors affecting purchasing decision of the elderly, creating marketing plan of
products and services for the elderly, brand development strategies, marketing communication via
online and offline medias, content marketing, responding customers’ satisfaction and impression

and loyalty program.

DMC 217  MSARIARINSUESIARUANNRASNTTH 3(3-0-6)
(Marketing for Agricultural Products Sector)
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Definitions and types of agricultural products, business situation of agricultural products
at present, consumer behavior, analyzing factors affecting consumers’ decision making, organiza-
tions related with agricultural products, market segmentation, targeting and product positioning,
brand development strategies, distribution channel, pricing, promoting products via online and

offine medias, content marketing, responding customers’ satisfaction and impression.

DMC 219 MSARIAFINSUNGNELIINARRAAMTNZNANS 3(3-0-6)

(Marketing for Halal Product Consumers)
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Definition and importance of Halal products characteristics of Halal products, Halal
product consumer behavior, procedure and process of Halal logo registration, analyzing the factors
affecting purchasing decision, creating marketing plan of products and services, brand development
strategies, marketing communication via online and offline medias, content marketing, responding

customers’ satisfaction and impression and loyalty program.

DMC 301 naqwém'a‘ﬁ'ﬂmﬁmiﬁamﬁuﬂqﬂﬁ%ﬁa 3(3-0-6)

(Communication Management Strategies in Digital Era)
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Nature and importance of marketing communication in the digital age, brand com-

munication in online businesses, product promotion, brand promotion, online and offline platforms,
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integrated communication strategies, creative content marketing, digital communication tools, social
media marketing, email marketing, influencer marketing, advertising media development, marketing
campaign planning, types of e-marketing, measurement of digital communication effectiveness,

evaluation techniques, consumer experience analysis, business performance outcomes.

DMC 302 MSARIALANKATIBNUETTNELFLAA 3(3-0-6)
(Global Marketing and Consumer Culture)
JT1UNAUNDY © DMC 201 YaNNI17H0A1A
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Factors affecting international marketing, digital payment systems, product decisions,
pricing decisions, communication strategies, promotion strategies, transportation and logistics,
international insurance, packaging for global markets, design adaptation, export and import regulations,
international trade policies, trade organizations, social influences, cultural influences, religion and
lifestyle, national mindsets, cross-cultural consumer behavior, global consumer trends, brand

identity development, digital platforms in global marketing.

o a & a
DMC 304 msammsmsmianuazmsmlanaiannsaiing 3(3-0-6)
(Retailing and E-Retailing Management)
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Types of brick-and-mortar retail businesses, retail operations, business registration,
product delivery methods, payment systems, trust building, credibility evaluation, retail business
policy, retail location strategy, electronic retail business models, consumer behavior in e-retailing,
comparison of physical and electronic retail formats, retail business trends, customer experience
management (CEM), omnichannel retailing, digital technologies for competitive advantage, ap-
plications of Al and big data analytics, customer data platforms (CDP), personalized marketing,

sustainable and socially responsible retail practices, case study analysis in digital retail contexts.

DMC 404 m'a"a'mLmummmmznaqwémsmmﬂﬁ%ﬁa 3(3-0-6)

(Marketing Planning and Digital Marketing Strategies)
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Definition, the importance of digital marketing planning, and good characteristics of
marketing planning is required for this course. Topics will include marketing planning process, sales
forecasting, situational business analysis, industrial analysis, objective setting, marketing strategy
and program settings, budget setting, and implementation and control, meaning, the roles, and the
elements of digital marketing strategy. The course also expects the students to know and capably

implement the strategic marketing plan in the real business environment in the future.
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